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PART |
Forward-Looking Information

Unless otherwise indicated, the terms “America’'p8iers,” “ASI,” “Insignia Solutions plc,” “Insignia,” the “Company,” “we,” “us,” anc
“our” refer to America’s Suppliers, Inc. and its Bsidiaries. In this Annual Report on Form 10-K, way make certain forwartboking
statements, including statements regarding our latrategies, objectives, expectations, intentamsresources that are made pursuant tc
safe harbor provisions of the Private Securitieidation Reform Act of 1995. We do not undertakegdate, revise or correct any of
forward-looking information. The following discussion shibalso be read in conjunction with the audited adiosted financial statements a
the notes thereto.

The statements contained in this Annual Report oomF10-K that are not historical fact are forwaldeking statements (as such terr
defined in the Private Securities Litigation Refoftt of 1995), within the meaning of Section 27AhefSecurities Act of 1933, as amen
and Section 21E of the Securities Exchange AcB8#,1as amended. The forwdambking statements contained herein are based orewot
expectations that involve a number of risks ancetiainties. These statements can be identifiedhéyse of forwardeoking terminology suc
as “believes,” “expects,” “may,” “will,” “should,” “intend,” “plan,” “could,” “is likely,” or “anticip ates,” or the negative thereof or ott
variations thereon or comparable terminology, ordigcussions of strategy that involve risks andentainties. The Company wishes to cat
the reader that these forwatdeking statements that are not historical facte anly predictions. No assurances can be given ttiafutur
results indicated, whether expressed or implied, @ achieved. While sometimes presented with rioatespecificity, these projections &
other forwardlooking statements are based upon a variety ofrapsions relating to the business of the Companychwlalthough considert
reasonable by the Company, may not be realizedauecof the number and range of assumptions uridgrtiie Companyg projections an
forward-looking statements, many of which are subjectdaificant uncertainties and contingencies that begond the reasonable contro
the Company, some of the assumptions inevitablyhetilmaterialize, and unanticipated events anduwinstances may occur subsequent t
date of this report. These forwatdeking statements are based on current expectsitiord the Company assumes no obligation to upté
information. Therefore, the actual experience & @ompany and the results achieved during the gesavered by any particular projectic
or forward-looking statements may differ substdhtidrom those projected. Consequently, the indasdf projections and other forward-
looking statements should not be regarded as aesgtation by the Company or any other personttieste estimates and projections wil
realized, and actual results may vary materiallhefie can be no assurance that any of these expmatauill be realized or that any of 1
forward-looking statements contained herein will prové¢oaccurate.




Item 1 — Business
History
Organization

On December 14, 2009, America’s Suppliers, In@gtaware corporation (“ASI” or the “Company)ecame the holding company of Insic
Solutions plc, a public limited company incorporhte England and Wales (“Insignia’f)ursuant to a scheme of arrangement under Secit
of the UK Companies Act of 2006 that was approvgdhe Insignia stockholders on November 30, 2008 twe High Court of Justice
England and Wales on December 14, 2009 (the “Schedmerangement”).Pursuant to the Scheme of Arrangement, every angislaare,

pence par value per share, of Insignia (the “Omgirghares”)was exchanged and cancelled at a ratio of ten @rygliShares for one share
common stock, $.001 par value per share (the “Com8tock”), of ASI (the “Exchange Ratio”All outstanding Insignia options and warre
were assumed by ASI, adjusted as per the Exchaatje, Rind such options and warrants are now exiesfor shares of ASI Comm
Stock. Insignia is now a whollgwned subsidiary of ASI. The securities issueth@transaction were issued in reliance on an ekemfrorm
the registration requirements of the Securities@d933, as amended, pursuant to Section 3(apttdhulgated thereunder.

Insignia was incorporated under the laws of Engjland Wales on November 20, 1985 under the namiemg Ninety Three Limited. Tl
Company changed its name to Insignia Solutions teichon March 5, 1986 and commenced operations achvie/, 1986. Until April 200
Insignia developed, marketed and supported softieienologies that enabled mobile operators andsh@moanufacturers to update, upg!
and configure the firmware of mobile devices usitandard over-the-air (“OTA”) data networks.

In April 2007, Insignia sold substantially all a§iassets to Smith Micro Software, Inc. From ARAD7 until June 23, 2008, Insignia did
generate any revenues from operations and opezatadghell company.

On June 23, 2008, DollarDays International LLC (fladDays”) entered into a series of transactions to effeevanse merger with Insignia (:
“Merger”). These transactions consisted of théofweing:

o DollarDays was formed as a Delaware limited liggpitompany on November 5, 2001. On June 20, 2D@8arDays contributed ¢
of its assets and liabilities to DollarDays Intdiromal, Inc., a Delaware corporation, (“DDI Inc.fursuant to a contributi
agreement. In return for DollarDayas$sets and liabilities, DDI Inc. issued 100% ofcisnmon stock to DollarDays. Following
contribution, DDI Inc. became the operating compeaaryd DollarDays had no assets or liabilities ekdep the DDI Inc. comma
stock issued to i

« DDI Inc. merged with Jeode, Inc., a Delaware coafion and a wholl-owned subsidiary of Insignia, whereby DDI Inc. wths
surviving corporation and a whollgwned subsidiary of Insignia. In exchange for aflithe DDI Inc. capital stock, Insignia w
required to: (1) issue 73,333,333 American Depogi®hares (“ADSs”to DDI Inc. stockholders, (2) issue a warrant tagcpas:
8,551,450 ADSs with an exercise price of $.01 pPSAo Peter Engel, the thexisting Chief Executive Officer of DDI Inc., (33su
a warrant to purchase 3,603,876 ADSs with an eseniice of $.13 per ADS to a financial advisobd@fl Inc. and (4) issue options
purchase 7,360,533 ADSs, in replacement of DDI dmtions.

« The combined entity was to issue an aggregate6827926 ADSs to a new investor DollarDays (“Amor)nf exchange for $550,0
in cash and conversion of a $450,000 n

Under the agreement and plan of merger, Insigraae$tolders maintained approximately 37.1% ownershihe combined company, DDI h
shareholders obtained 56.7%, and Amorim obtain2éo6of the combined company stock. The Merger @awcted for as a reverse mel
whereby DDI Inc. is the accounting acquirer reggliin a recapitalization of DDI Inc. equity.

The above share amounts in the Merger transactiwa heen exchanged according to the Exchange Ratidting in 7,333,333 shares to [
Inc. stockholders, 855,145 warrants to Peter Erg§),387 warrants to a financial advisor to DDI.Jri®36,053 options in replacement of [
Inc. options, and 768,292 shares to Amorim.

Operations

Dollar Days

We, through our whollyawned subsidiary DDI Inc., develop software progsahmt allow us to provide general merchandise ftoind part
manufacturers and suppliers for resale to busisebseugh our website at www.DollarDays.coriVe have been recognized as a leader i
Internet wholesale market of discounted merchanbise leading business periodical and numbers tesmd®ciations. Our objective is
provide a one-stop discount shopping destinatiorgémeral merchandise for smaller distributorsaitets and norprofits nationwide seekit
single and small casegized lots at bulk prices. We launched our firgbgite in October 2001. The site offers custora@r®pportunity t
shop for bargains conveniently, while offering @uppliers an alternative sales channel. We bel@irewebsite offers a unique benefi
smaller businesses in that they are able to puecgasds from wholesalers and importers in singlé small case lots, with no minimu
purchase requirements at discounted prices. Weueelhe prevailing reason our business has belentatwbtain bulk pricing for single ce
lots is our ability to reach smaller distributorstailers and noprofits that most general merchandise supplieraagaconomically reach. V
provide all the logistics and customer supporteivs this sales channel and grow our customer base.




We continually add new, limited inventory produtdsour website in order to create an atmospheteetieourages customers to visit freque
and purchase products before the inventory sells ®rough our Internet catalog, we offer approxiety 140,000 products, including uf
25,000 closeout items at further discounted pricg®seout merchandise is typically available icoinsistent quantities and prices.

We accept orders, either online or via telephaessstaff, collect payment in the form of creditdebit card, PayPal or similar means,
coordinate with manufacturers, importers and clasespecialists regarding delivery particularsyfa refers to the online payment platf
located at wwwpaypal.comand its localized counterparts. Our proprietarfjvéare and service procedures allow us to sell trerdise to
single customer, and bill as a singer order, itporehased and delivered from multiple supplierse &% not take possession of inventory,
we are responsible for processing customer clamdseturns.

Our website has a registered base of approximat8l§0,000 small businesses and receives approXingatemillion monthly page views. V
receive an average of approximately 4,000 ordersnomth. Our target audience is smaller businesses

Our historical success has resulted largely froemmdize of our community of active users. We hapgr@gdmately 29,500 unique custom
place an order with us in 2010 as compared to appaiely 26,000 unique customers who placed anrordtd us in 2009. We believe ¢
sales and marketing efforts make inefficient magkeore efficient because:
«  Our website includes more than 150,000 items ongarsn day and makes available to our users a wadety of goods; an
« We bring buyers and sellers together for lowerststn traditional intermediarie

We have had increased success throughout the lpgaairacting repeat customers. In 2008, 2009 201D, the sales volume of individu
who purchased through our website four times oremvegre 38%, 40% and 40%, respectively.

WowMyUniverse.com

During 2010, we established a majority-owned subsyd WowMyUniverse.com to develop a retail online business to sell diyeto
consumers. On October 1, 2010, this subsidiaraiecwvholly owned as we acquired the noncontroliierest in exchange for our interes
an unconsolidated subsidiary.

During 2010, most of our activities related to Wowllhiverse.com consisted of website developmentraarketing activities. As this
business is still in its infancy, we have yet thiage significant revenues from this subsidiary.

Products and Services

Manufacturer, Supplier and Distribution Relationg

It is difficult to establish wholesale and closebuying relationships with manufacturers and veaddrrust and experience gained through
interactions are important. We believe our businemdel reduces the risk to the manufacturer becégsdiscounted products are ¢

alongside its fullpriced products. We enter into standardized cotgravith each of our suppliers. Our supplier ielahips provide us wi
both private label and recognized brand-name prsduthe table below identifies some of the braaches often found on our website.

Avon Fruit of the Loonr 3M
Black & Decker Gillette Tommy Hilfiger
Calvin Klein Revlon Tonka
Colgate Kelloggs Victoria's Secre
Disney NFL Ziploc

Our manufacturer and supplier relationships aredbas historical experience with manufacturersdees and liquidation wholesalers. We
not obligated or entitled to receive merchandiseadang—term or shoterm basis, nor do our contractual terms guarattiteevailability o
merchandise. We control the terms on which pradact sold through our website.




Online Products

Our customers can locate products on our websitaibging our proprietary search function or byigating through online departments.
departments section is currently organized inta@amately 32 main categories:

Americe' s Boutique Supplier Custom Imprinting Medical Product:
Arts & Crafts Electronics & Medie Office & School Supplie
As Seen on T\ Food Pantr Pallet Assortmer
Automotive Gift Baskets Party Supplie:
Baby Care Hardware Pets
Bath and Body Holiday & Seasone Religious
Books & Calendar Dome Décol Sports & Outdoor:
Candles & Home Fragran: Houseware: Stationary & Gift Wrag
Cleaning Supplie Jewelry Store Fixture:
Clothing Lawn & Garder Toys & Game:
Cosmetics & Fragrance Licensed Team Produc

Our categories change as our business evolvesramdtime to time we need to add or subtract categdp better serve our suppliers
customers. Each of the departments has multiplegoaes that more specifically define the produdffered within that department. |
example, the “Toys & Games” department currently the following product categories:

Action Figures Games Remote Control Toy
Action Toys Glow in the Dark Sport Related Toy
Bingo Accessorie Licensed Toy: Stuffed Animals
Building Toys Novelty & fake Money Teddy Bear:
Cars, Trucks & Vehicle Novelty Toys Toy Animals
Costume Dress Up/Make Belie Outdoor Toys Toy Musical Instrument
Dolls & Doll Accessoriet Playing Cards & Accessorit Water Guns
Electronic Toys Puppet:
Flashing Noveltie: Puzzles

Categories are typically further divided into sulegmries to facilitate product identification. ladual products can be accessed and vit
from the category or subcategory pages. Theséfgpamduct pages include product descriptiongpcphotographs and pricing information.

The number of total products we offer has growmfiess than 5,000 in 2001, to more than 140,008yxts in 2010. The number of prodt
and product categories change throughout the wsane periodically reorganize our departments arcHtegories to better reflect our curi
product offerings.

Sales and Marketing

We use a variety of methods to target our consuandience, including online campaigns, direct mimge and tradeshows. However, 0
primary marketing consists of online marketing,lilking advertising through portals, keywords, skangines, affiliate marketing prograi
banners, and email campaigns. We seek to ideatify eliminate campaigns that do not meet our eafiens. We generally develop th
campaigns internally.




Marketing
Our marketing initiatives include, but are not lied to, the following:

Web Positioning In order to maintain favorable positioning andricrease the likelihood of our website being tfduby customel
looking for wholesale merchandise, we maintain @aptive search engine optimization effort to assumetinued high search eng
placement. We currently have over 350,000 web pau#exed in various search engines, including Godgjng, Yahoo, MSN ar
AOL. Part of the continuing search engine optiriaza program involves evolution of page content gmdduct descriptions f
maximum indexing and rank possibilities. We bedieur newer categories and higher priced producexisting categories help
increase search engine visibility and should, tioeeg increase visitor counts. Approximately 758% and 73% of our gross sale
2010, 2009 and 2008, respectively, came from “dgjdhe., unpaid) search engine traffic.

Website DesignOn April 15, 2008, we re-launched our websitevatwv.DollarDays.conwith considerable improved web design.
believe this new design is significantly more uemndly and has resulted in more visitors. Wetzorally evaluate our website ¢
make improvements as deemed necessary. Perigdigad intend to redesign our website as market factors and techr
advances necessitate.

Banner Ads We place banner ads in many relevant wholesedetdries.

Pay-Per-Click Advertising Pay-perelick companies provide advertising space on varialevant websites and charge us bast
actual user clicks on our ads. We monitor theltesd our various pay-per-click programs and estdlalternative advertising outlets.

Promotions: We offer both broad based promotions on our Welesvailable to all users, and targeted promotimassmitted vi
email directly to select customers. Promotionduide, but are not limited to, price discounts, freerchandise or premiums, discc
coupons, free shipping, and combinations of difiepromotions. Free shipping promotions have lmermost popular campaigns.

E-mail Campaigns We send approximately 3 million emails per mooftering a variety of promotions, as previouslgaissed.

Platinum Program Under this subscription service, in return fd4® joining fee and a $15.95 additional monthky, feustomers ci
receive a number of discounts and savings on gaasices, freight and other products sold on oelbsite. Our platinum progre
participants purchased more products through oursitee than nomparticipants and made purchases more frequently pher tc
participating in the program.

Affiliates : We promote an “affiliate’program, where we pay a sales commission to aéfidor customers recommended to
website by such affiliates. Approximately 700 lgties have DollarDays’ banners on their websites.

Distributors: We encourage Internet entrepreneurs to “clong’veebsite under the respective entrepreneurs’ sarmbese “clones”
for which such entrepreneurs pay us a $99 anneare a $15.99 monthly fee, reflect our website wtvw.DollarDays.conin every
aspect except for the difference in name. We hepproximately 300 distributors who promote theirbgiges, while we handle
related sales, promotional efforts, customer servimllection and other back office matters in #a@ne manner we handle orc
pertaining to our own website. We pay distribuisommission on all sales generated through iheépendent websites.




Sales

No single customer accounts for more than 5% ofsales. We have on staff an average of 15 saleslgyefor approximately 11 hours
coverage per day, five days a week. The primangtian of the sales staff is to field incoming satind make outgoing calls to solicit r
customers, obtain additional sales from infrequeemthasers and re-contact lapsed customers.

To facilitate our sales process, as part of ourallsoftware program we have implemented a vemdanagement system (“VMS"yhich is
an interface between us and our vendors. The \@tBei primary platform for a vendor to place andaee its product on our website, as \
as providing inventory tracking ability for the \@or. Once a product is listed on the website,austs and sales staff are able to place
fulfill orders.

We have established the DollarDays Institute, witisbrdinates with our vendors, via regular teleghseminars, on how to better describe
illustrate their products and how to best utilizer MS to their advantage. Management believesvikaal and verbal depiction of 1
products on our website is crucial to sales andbéishing a loyal consumer base. If a produgiicture is inadequate or its descrip
incomplete or unpersuasive, the product is unlikelysell. We believe the DollarDays Institute deabour vendors to better promote t
products, and consequently, increase sales.

Our product mix changes daily based on the aviéitialof the products we buy and sell.

Our primary distribution channel is online salestoall businesses, non-profits and hdsased businesses located in the United Statesnd
both 2010 and 2009, sales to domestic customeoaated for approximately 97% of our net sales, eetpely.

Vendor Relations

Our ability to service our customers quickly affiicently is contingent upon vendor response timéulfilling orders for instock merchandi
and promptly informing us of out-aftock products. To facilitate our vendor relatluips, we enter into agreements with them whereby
agree to the following:
« Participation in the VMS program to automaticalgngey information about c-of-stock items, price changes, new products, chi
in product description and other important inforimato be reflected by the vendor on our web:
« Use of one of our pre-approved shippers; and
« Payment of a 2.5% marketing fee, which is autoraflficdeducted from their invoice.

Our merchandising department monitors vendors dongiance with the terms of their respective agreets In the event a vendor does
comply with the terms of the agreement, such véisdproducts may be removed from our website andacepl with products from a me
suitable vendor.

We have over 300 vendors and no single vendor atsdor more than 10% of our sales.

Customer Service and Sales

We are committed to providing superior customerwiser We staff our customer service and sales rti@pat with dedicated ihoust

professionals who respond to phone amdagtinquiries on products, ordering, shipping ssaand returns. Our customer service and salg
processes approximately 2,500 calls per week and approximately 3,000 calls per week during peatods.




Technology

We use our internally developed software to supportoperations. We have developed intuitive usierfaces and customer tools to cre
userfriendly website and developed transaction proogssiatabase and network applications that helplermur users to reliably and secu
complete transactions on our sites. Our technolafpastructure simplifies the storage and progessif large amounts of data, eases
operation, and automates much of the administratiodle use multiple servers to obtain connectiater the Internet with one fulime
dedicated server and additional servers housesitefby third-party providers.

We also use a thirgarty application to provide search, navigation ametchandising techniques to guide customers thrawy website. W
currently employ two full-time IT engineers to mtwriand maintain the functionality of our website.

We also developed a wdiased eCommerce property specially tailored fodeeslisting products on our website. The techgylis designe
to permit our vendors to list their own productsaur website, subject to our approval, and remand products once the respective inver
is depleted. This technology eases the burdemerchandising personnel to maintain accurate ptadémrmation and available quantities.

We are continually improving our technology to emtethe customer experience and increase efficjewayability and security.
Competition

The online wholesale market is rapidly evolvingemsely competitive and has relatively low barrier&ntry, as new competitors can lat
websites at relatively low costs. We believe cotitipa in the online wholesale market is based prethately on:

« price;

« product quality and selection;

« ease of shopping experience;

» order processing and fulfillmer

« customer service; ar

« company brand recognitio

Our wholesale services compete with other onlinailegs and traditional wholesalers, liquidatiorrdkers”,importers and manufacturers t
sell general merchandise, some of which may spadlfiadopt our methods and target our custom#fs.currently or potentially compete w
a variety of companies that can be divided inteesah\broad categories:
« local wholesalers tailored to service and supplglsmdependent retailers that carry “fast-sellimggheral brands, provide personal
delivery and who often have interpersonal relatiaite smaller retailers
- catalog sellers, including suppliers from whom weghase product, such as SMC;
o liguidation e-tailers;
- online general retailers with discount departmsntsh as Amazon.com, Inc., eBay, Inc. and Buy.com; |
« online specialty retailers such as BlueNile andk&€amntry; and traditional small business wholesaseich as Costco Wholesale
Corporation.

As the market for online wholesale and liquidatipows, we believe that companies involved in onfietail, as well as traditional retailers
liguidation brokers, will increase their effortsdevelop services that compete with our onlineisesr We are unable to anticipate which ¢
companies are likely to offer products and servindghke future that will compete with us.

In addition, many of our current and potential cetitprs have greater brand recognition, longer aig®y histories, larger customer bases
significantly greater financial, marketing and athesources than we do, and may enter into statagcommercial relationships with larg
more established and wdihanced companies. Some of our competitors calddote greater resources to marketing and pronmed
campaigns and devote substantially more resouebeir websites and systems development than we &%ew technologies and -
continued enhancement of existing technologies mlay increase competitive pressures. We cannatreribat we will be able to comp
successfully against current and future competibosddress increased competitive pressures.




Intellectual Property

We own the rights associated with the trademark®éAca’s Suppliers”, “DollarDays”, “DollarDay$4nd the logo for DollarDays. We h
filed trademark applications with the United Stateatent and Trademark Office seeking registratibncertain service marks a
trademarks. We regard our domain names and sitnilellectual property as critical to our succe®ge rely on a combination of laws ¢
contractual restrictions with our employees, custmnsuppliers, affiliates and others to estaldist protect our proprietary rights. Des
these precautions, it may be possible for a théndypto copy or otherwise obtain and use our iatellal property without authorization. Th
can be no assurance that our applications will dseessful or that we will be able to secure sigaiit protection for our service marks
trademarks in the United States or elsewhere.dtlitian, we cannot ensure that others will not peledently develop similar intellecti
property. Although we have registered and areyingsthe registration of our key trademarks in theted States and internationally, som
our trade names are not eligible to receive tradempetection. In addition, effective trademarlofaction may not be available or may no
sought by us in every country in which our prodwsid services are made available online, incluthedUnited States.

Third parties may in the future recruit our empleyevho have had access to our proprietary techieslogrocesses and operations. T
recruiting efforts expose us to the risk that setployees will misappropriate our intellectual prcp.

Legal and Regulatory Matters

From time to time, we may receive claims of anddmee subject to consumer protection, employmentllgtdtual property and ott
commercial litigation related to the conduct of business. Also, we may receive related inquines state and federal agencies which v
relate to our business practices, or the activitgyur customers or suppliers. Such regulatory enathnd commercial litigation could be co
and time consuming and could divert our manageraedtkey personnel from our business operationg uFitertainty of litigation increas
these risks. In connection with such litigationregulatory inquiries, we may be subject to siguaifit damages or equitable remedies or
relating to the operation of our business and #le sf products on our website. Any such litigatimay materially harm our busine
prospects, results of operations, financial coaditbr cash flow. We are not aware of any outstagditigation or any pending or threate!
litigation that would be expected to have a materiwerse effect on our financial condition or fesof operations.

These and other types of claims could result imelased costs of doing business through legal ergerslverse judgments, settlemen
require us to change our business practices.

Additional litigation may be necessary in the fetuo enforce our intellectual property rights, totpct our trade secrets or to determine
validity and scope of the proprietary rights of eith Any litigation, regardless of outcome or merbuld result in substantial costs
diversion of management and technical resourcgsofwhich could materially harm our business.

Government Regulation

Our services are subject to federal and stateutoes protection laws, including laws protecting thevacy of nonpublic consume
information and regulations prohibiting unfair addceptive trade practices. In particular, undeefal and state financial privacy laws
regulations, we must provide notice to consumemsuofpolicies on sharing ngmiblic information with third parties, provide adh notice ¢
any changes to our policies and, with limited exicgys, give consumers the right to prevent shadhtheir nonpublic personal informatic
with unaffiliated third parties. Furthermore, tgewth and demand for online commerce could reisuihore stringent consumer protect
laws that impose additional compliance burdens wine companies. These consumer protection lawdda@sult in substantial compliar
costs and could interfere with the conduct of ausibess.

10




In many states, there is currently great uncertaitiether or how existing laws governing issueshsag property ownership, sales and ¢
taxes, libel and personal privacy apply to the rim# and commercial online services and whetheitiaddl laws and regulations will

enacted. In addition, new state tax regulationy swbject us to additional state sales and incaaxest New legislation or regulation,
application of laws and regulations from jurisdicts whose laws do not currently apply to our bussner the application of existing laws
regulations to the Internet and commercial onlimerises could result in significant additional taxa@n our business. These taxes could ha
adverse effect on our cash flows and results ofasjpms. Furthermore, there is a possibility weyrba subject to significant fines or ot
payments for any past failures to comply with thespiirements.

The Consumer Product Safety Improvement Act (thet"Abecame effective February 10, 2009. This law oithiresellers from sellir
children’s’ products that exceed specified levels of lead aedaim other chemicals. Resellers are not requitedest the produc
themselves. However, if they do sell such produbesy could be subject to civil and/or criminahpéties. Since the merchandise sold thre
our website it is shipped directly from the mantdiaer/importer to the retailer, we never take pbgbkpossession of any merchandise and «
not test the products. Accordingly, to minimize dask, we have undertaken the following steps:

« We have discontinued all items which, in our judgiéave any significant likelihood of being outafmpliance with the Act. Tl
limited exception to this is that certain closeoutsy date back to a period before testing was camptace. We have discontinued
items we believe constitute a significant risk ohtaining inappropriate chemicals; &

« We have requested that all our vendors certify thatproducts they sell are in compliance with #w. They have all complit
except for certain vendors of closats who cannot know whether the products theybageng may have been produced before t
maximum levels of permissible lead and other chafaieere establishe

Employees

As of December 31, 2010, we had a total of 35 tinle employees. We have never had a work stoppage,none of our employees
represented by a labor union. We consider our eyegl relationships to be positive.

Reports to Security Holders

We file reports with the Securities and Exchangen@dssion, or SEC, including annual reports, qubrtesports and other information we
required to file pursuant to US federal securiteess. You may read and copy materials we file vifita SEC at the SEE€'Public Referen:
Room at 450 Fifth Street, N.W., Washington, D.C54®. You may obtain information from the Public 8&eince Room by calling the SEC
1-800-SECO330. The SEC maintains a website that contaipartg, proxy and information statements, and oitifermation regarding issue
that file electronically with the SEC, which is fnffwww.sec.gov
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Iltem 1A —Risk Factors

Although we have recently achieved profitability, ve have a history of significant losses. If we do hmaintain profitability, our financial
condition and our stock price could suffer.

We have a history of losses and accumulated defsit have recently achieved profitability; howewee may not be able to sustain or incr
profitability on a quarterly or annual basis in theture. If our revenues grow more slowly than weicpate, or if our operating expen
exceed our expectations, our financial results didel harmed.

We will continue to incur significant operating exgses and capital expenditures to continue to imgoair software and technologies, and:

« enhance our distribution and order fulfillment daitiies;

» further improve our order processing systems apdluities;

« expand our customer service capabilities to bettere our custome’ needs

» expand or modify our product offering

- rent office space;

« increase our general and administrative functiorsupport our operations; and

- maintain or increase our sales, branding and mackeattivities, including maintaining existing, entering into new online marketing
or marketing analytics arrangements, and continaimgcreasing our direct mail campaig

Because we may incur many of these expenses befreceive any revenues from our efforts, our Iegaay be greater than the losse:
would incur if we developed our business more sjowlurther, we base our expenses in large partuoroperating plans and future reve
projections. Many of our expenses are fixed inghert term, and we may not be able to quickly redsmending if our revenues are lower -
we project. Therefore, any significant shortfallr@venues would likely harm our business, prospegsrating results and financial condit
In addition, we may find that these efforts are enexpensive than we currently anticipate, which idurther increase our losses. Also,
timing of these expenses may contribute to fluédmatin our quarterly operating results.

A downturn in general economic conditions may advesely affect our results of operations.

The success of our operations depends to a signtfiextent upon a number of factors relating teréisonary consumer spending, incluc
economic conditions affecting disposable consumeome such as employment, business conditionsesiteates and taxation. There cal
no assurance that consumer spending will not beradly affected by economic conditions, therebyaatipg our growth, financial conditi
and results of operations.

We may experience significant fluctuations in our perating results and growth rate.

We may not be able to accurately forecast our groate. We base our expense levels and investntems pn sales estimates. A signific
portion of our expenses and investments is fixed, we may not be able to adjust our spending guieklough if our sales are less t
expected.

Our revenue growth may not be sustainable, anperoentage growth rates may decrease. Our revenleerating profit depends on
continued growth of demand for our products anglises, and our business is affected by general@ogmand business conditions worldw
A softening of demand, whether caused by changesstomer preferences or a weakening of the U.$lalral economies, may resuli
decreased revenue or growth.

Our net sales and operating results will also @lat¢ for many other reasons, including due to ridscribed elsewhere in this section ant
following:
« our ability to retain and increase sales to exgstinstomers, attract new customers and satisfgustomers’ demands;

« our ability to expand our network of vendors;
« our ability to access vendor merchandise and falfders;
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« the introduction of competitive websites, produansl services

« changes in usage of the Internet a-commerce, both domestically and internatione

« timing, effectiveness and costs of expansion amgtages to our systems and infrastruct

« the success of our geographic, service and prdishgcéxpansions

« the outcomes of legal proceedings and claims;

« Vvariations in the mix of products and services el s

- variations in our level of merchandise and venetunns;

- the extent to which we offer free shipping, conéinto reduce product prices worldwide, and providditional benefits to ol
customers

« increases in the prices of fuel and gasoline, dsagencreases in the prices of other energy petsdand commodities like paper i
packing supplies

« the extent to which operators of networks betwesncoistomers and our website charge fees to grantuwstomers unimpaired &
unconstrained access to our online servi

o our ability to collect amounts that may become oweeds;

- the extent to which use of our services is affettgdpyware, viruse¢ phishin¢” and other spam email“denial of servic” attacks
data theft, computer intrusions and similar evearst

- terrorist attacks and armed hostilities.

We are dependent on a limited number of shipping aopanies.

We rely on a limited number of shipping companiesi¢liver inventory to us and completed ordersup austomers. If we are not able
negotiate acceptable terms with these companiéisegrexperience performance problems or othercdities, it could negatively impact ¢
operating results and customer experience. Intiaddiour ability to ship completed orders to cuséss may be negatively affected
inclement weather, fire, flood, power loss, eartdas, labor disputes, acts of war or terrorisms a€tGod and similar factors. Third par
either drop-ship or otherwise fulfill our customecsders, and we are increasingly reliant on theabdity, quality and future procurement
their services. The inability of these other comesaro accurately forecast product demand wouldltrés unexpected costs and other har
our business and reputation.

Our business could suffer if we are unsuccessful making, integrating and maintaining acquisitions ad investments.
We may acquire, or invest in or enter into joinbtteres with additional companies. These transastiweate risks such as:
« disruption of our ongoing business, including loBsnanagement focus on existing busines

» problems retaining key personn
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» additional operating losses and expenses of thaedsges we acquired or in which we inves

« the potential impairment of amounts capitalizeéh#sngible assets as part of the acquisit

» the potential impairment of customer and otherti@ighips of the company we acquired or in whichimwested or our own custom
as a result of any integration of operatic

« the difficulty of incorporating acquired technolomyo our offerings and unanticipated expensegedlto such integratiol

- the difficulty of integrating a new compe’s accounting, financial reporting, management, rinfition, human resource and o
administrative systems to permit effective managepmend the lack of control if such integratiord&ayed or not implemente

- the difficulty of implementing the controls, proegds and policies appropriate for a larger pulimpany;

« potential unknown liabilities associated with a gamy we acquire or in which we invest; and

- for foreign transactions, additional risks relatedthe integration of operations across differenltures and languages, and
economic, political, and regulatory risks assodatéth specific countries

Finally, as a result of future acquisitions or megsj we may need to issue additional equity seesrispend our cash, or incur debt, contin
liabilities, or amortization expenses related tamyible assets, any of which could reduce ourifatifity and harm our business.

We may not be able to adequately develop WowMyUnivee.com.

During 2010, we made investments in a retail websowMyUniverse.com. We expect to experience tieg@ash flows in the future as
continue to develop this business. We may not hadequate cash flows from our other operationsutad fthe development of tl
business. We are seeking to raise capital to dpvilis business, and there is no assurance thatilwee able to raise such funds on te
favorable to us. Our experience in developingrenbusinesses is limited to the wholesale markegpland our relative lack of experienc
retail commerce may be detrimental to the succé8®awMyUniverse.com. We may face exposure to bessnconditions and risks that
unforeseen as a result of this lack of experience.

The loss of key senior management personnel, inclundy the recent death of our Chairman and Chief Exeative Officer, could negatively
affect our business.

During 2010, our Chairman and Chief Executive @fficPeter Engel, passed away. He has been replacéthristopher Baker as ¢
Chairman and Marc Joseph as our Chief Executive@ff Without Mr. Engel, we could experience nagatmpacts to our business, fut
operating profits and results of operations. ddition to Mr. Engel, we depend on our senior managnt and other key personnel, inclu
our recently appointed Chairman and Chief Execu@fficer. The loss of these individuals or anyaafr other current or future execut
officers or key employees could harm our businiegare operating prospects and results of operstion

Additionally, we do not currently maintain “key gen” life insurance policies on the lives of any of axecutive officers. This lack
insurance means that we may not have adequate osatn for the loss of the services of these iddials.

Our vendor relationships subject us to a number ofisks.

We have significant vendors that are importantuosmurcing, manufacturing amelated ongoing servicing of merchandise and cant@ie dc
not have longerm arrangements with most of our vendors to guesavailability of merchandise, content, compdsieor services. If o
current vendors were to stop selling merchandiemponents or services to us on acceptable termsnayebe unable to procure adeq
replacements from other vendors in a timely anitiefit manner or on acceptable terms, or at all.

We depend on our relationships with third party verdors for the products that we sell on our websitelf we fail to maintain these
relationships, our business will suffer.

At December 31, 2010, we had fulfillment partndatienships with approximately 400 third partiesosh products we offer for sale on
website. We depend on our fulfillment partners tovide the product selection we offer. We plan tmttue to expand the number
fulfillment partner relationships and the numbempodducts offered for sale by our fulfillment pagta on our website. In general, we agre
offer the third partiesproducts on our website and these third partieseagw provide us with information about their protdy honor ot
customer service policies and ship the productectlir to the customer. If we do not maintain ouistrg relationships or build ne
relationships with third parties on acceptable caruial terms, we may not be able to offer a brogldcdion of merchandise, and custor
may refuse to shop at our website. In addition, ufeturers may decide not to offer particular piiddor sale on the Internet. If we are un
to maintain our existing fulfilment partner relatiships, or build new ones, or if other product ofaoturers refuse to allow their products ti
sold via the Internet, our business and prospectsdisuffer severely.
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We depend upon thirdparty delivery services to deliver our products toour customers on a timely and consistent basis. Datoration in
our relationship with any one of these third parties could decrease our ability to track shipments, ese shipment delays and increa
shipping costs.

We rely upon multiple third parties for the shiprhehour products. We cannot be sure these relsttips will continue on terms favorable
us, if at all. Unexpected increases in shipping<as delivery times could harm our business, peotg financial condition and results
operations. If our relationships with these thiattjes are terminated or impaired or if these tipiadties are unable to deliver products fo
whether through labor shortage, slow down or stgppaeteriorating financial or business conditi@sponses to terrorist attacks or for
other reason, we would be required to use altermatarriers for the shipment of products to ourt@uers. In addition, conditions such
adverse weather can prevent carriers from perfayrthieir delivery services, which can have an adveféect on our customersatisfactiol
with us. In any of these circumstances, we may t@ble to engage alternative carriers on a timebishaipon favorable terms, or at
Changing carriers would likely have a negative @ffen our business, operating results and finarcatlition. Potential adverse conseque
include:

. reduced visibility of order status and packagekiray;

. delays in order processing and product deliv

. increased cost of delivery, resulting in reducemsgmargins; an

. reduced shipment quality, which may result in dagtbgroducts and customer dissatisfaction.

A significant number of merchandise returns could larm our business, financial condition and results fooperations.

We allow our customers to return products. If mardise returns are significant, our business, gsp financial condition and results
operations could be harmed. We modify our policating to returns from time to time and any piekcintended to reduce the numbe
product returns may result in customer dissatigfacnd fewer repeat customers.

If the products that we offer on our website do notreflect our customers’ tastesand preferences, our sales and profit margins me
decrease.

Our success depends in part on our ability to gifeducts that reflect consumers’ tastes and praées. Consumersastes are subject
frequent, significant and sometimes unpredictahlnges. Because some of the products we sell tafisimnufacturers’ and retailerskces
inventory, we have limited control over some of ipecific products we are able to offer for sdl@ur merchandise fails to satisfy customers’
tastes or respond to changes in customer prefesenoe sales could suffer. In addition, any failtweoffer products in line with customers’
preferences could allow our competitors to gainkegshare. This could have an adverse effect obosiness, prospects, results of opera
and financial condition.

We will have to attract and retain customers.

Our success depends on our ability to attract atelr customers. We have relationships with ordieevices, search engines, directories
other website and eemmerce businesses to provide content, advertigingers and other links that direct customersitor@bsite. We rely ¢
these relationships as significant sources ofitradf our website and to generate new customerselfire unable to develop or maintain tl
relationships on acceptable terms, or to develdfalde alternatives, our ability to attract new tousers may be impaired and our finan
condition could be harmed. We cannot assure yowilde able to increase our revenues, if at allaicost-effective manner.

Further, many online advertisers on whom we mayhwis or presently do, rely on for services, mayrélectant to enter into or maint
relationships with us because our competitors maynbre attractive advertising clients. Additionaligilure to achieve sufficient traffic
generate sufficient revenue from purchases origigdtom online advertisers may cause online adseng to terminate their relationship v
us. Without these relationships, our revenues nessi, prospects, financial condition and resultgpetations could suffer.
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We may not be able to compete successfully agaimstisting or future competitors.

The online liquidation services market is rapidiyoking and intensely competitive. Barriers to gnére minimal, and current and r
competitors can launch new websites at a relatilaelycost.

We expect the online liquidation services markdi¢oome even more competitive as traditional ligtads and online retailers develop serv
that compete with ours. In addition, manufactued retailers may decide to create their own webgit sell their own excess inventory
the excess inventory of third parties. Competifiwessures created by any one of our competitorbyavur competitors collectively, cot
harm our business, prospects, financial conditimhrasults of operations.

Further, as a strategic response to changes icotheetitive environment, we may from time to timaka certain pricing, service or marke:
decisions or acquisitions that could harm our bessn prospects, financial condition and resultspafrations. To the extent we enter new |
of businesses, we expect that we would be competithgmany established businesses.

Many of our current and potential competitors hinrger operating histories, larger customer bagester brand recognition and significa
greater financial, marketing and other resourcas thie do. In addition, online retailers and liqticla etailers may be acquired by, rece
investments from or enter into other commerciahtiehships with larger, well-established and wlknced companies. Some of

competitors may be able to secure merchandise franufacturers on more favorable terms, devote gra&sources to marketing ¢
promotional campaigns, adopt more aggressive griciminventory availability policies and devote stantially more resources to website
systems development than we do. Increased conguetitay result in reduced operating margins, lossiafket share and a diminished bri
We cannot assure you we will be able to competeessfully against current and future competitors.

Our operating results depend on our website, netwdr infrastructure and transaction-processing systems. Capacity constraints
system failures would harm our business and reputéin.

Any system interruptions that result in the unaaility of our website or reduced performance of ansaction systems would reduce
transaction volume and the attractiveness of owices to both our customers and vendors and caxpected to harm our business, prosp
operating results and financial condition.

We use internally developed software and systemsofw website and certain aspects of our transagpimcessing systems. We h
experienced periodic systems interruptions dueetwges failure, which we believe will continue tocot from time to time. If the volume
traffic on our website or the number of purchaseslenby customers substantially increases, we w#édnto further expand and upgrade
technology, transaction processing systems andamketinfrastructure.

Our transaction processing systems and networlastriicture may be unable to accommodate increasgaffic in the future. We may
unable to project accurately the rate or timingraffic increases or successfully upgrade our systand infrastructure to accommodate fu
traffic levels. In addition, we may be unable t@rgre and expand our transaction processing systears effective and timely manner ol
integrate any newly developed or purchased funatipnwith our existing systems. Any such diffide with our transaction process
systems or other difficulties upgrading, expandimgntegrating various aspects of our systems nase unanticipated system disrupti
slower response times, and degradation in levelsusfomer service, additional expense, impairedityuand speed of order fulfillment
delays in reporting accurate information.
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If the facility where substantially all of our computer and communications hardware is located failspur business, results of operatior
and financial condition will be harmed.

Our success, and in particular, our ability to ssstully receive and fulfill orders and provide Higuality customer service, largely depend
the efficient and uninterrupted operation of oumpaiter and communications systems. We have compugrcommunications hardw.
located in the eastern and western United Statdsatie backed up regularly. Although we have desigrur backip system in an effort to
able to provide limited backp website functionality in the event of a faillweour main facility, our systems and operations atlnerable t
damage or interruption from fire, flood, power lpgdecommunications failure, terrorist attackssasf war, breakns, earthquake and simi
events, and our baalkp systems are not designed to handle the voluntieuegactions normally handled by our primary systeOur disast
recovery plan may be inadequate, and our busimgegrliption insurance may be insufficient to congage us for losses that may oc
Despite the implementation of network security ne@s, our servers are vulnerable to computer véruskeysical or electronic breaks ant
similar disruptions, which could lead to interrgpis, delays, loss or public disclosure of critidata or the inability to accept and fu
customer orders. The occurrence of any of the fonggrisks could harm our reputation, businessspects, financial condition and result:
operations.

We may be unable to protect our proprietary technobgy or keep up with that of our competitors.

Our success depends to a significant degree upoprtitection of our software and other proprietatgllectual property rights. We may
unable to deter misappropriation of our proprietamfprmation, detect unauthorized use or take gmpeite steps to enforce our intellec
property rights. In addition, our competitors cquldthout violating our proprietary rights, develtgchnologies that are as good as or t
than our technology.

Our failure to protect our software and other pigtary intellectual property rights or to develogchnologies that are as good as
competitors’could put us at a disadvantage to our competifbingse failures could harm our business, resultspefrations and financ
condition.

We may be accused of infringing intellectual propetly rights of third parties.

Third parties may claim we infringe their intelleat property rights. The ready availability of dayes, royalties and potential for injunct
relief has increased the defense litigation cossatent infringement claims. Such claims, whethrenot meritorious, may result in signific.
expenditure of financial and managerial resouraed,the payment of damages or settlement amoudtitidnally, we may become subjec
injunctions prohibiting us from using software arsiness processes we currently use or may neesetmuhe future, or requiring us to ob
licenses from third parties when such licenses n@ybe available on terms acceptable to us od.anahddition, we may not be able to ob
on favorable terms, or at all, licenses or othgits with respect to intellectual property we do @en in providing e-commerce services.

If we do not respond to rapid technological change®ur services could become obsolete and we coubdé customers.

To remain competitive, we must continue to enhammkimprove the functionality and features of ousibhess. We may face material delay
introducing new services, products and enhancem#énsis happens, our customers may forgo the afseur website and use those of
competitors. The Internet and the online commaendestry are rapidly changing. If competitors intwod new products and services using
technologies or if new industry standards and prastemerge, our existing website and our propsieiechnology and systems may bec
obsolete. Our failure to respond to technologitelnge or to adequately maintain, upgrade and dewaio computer network and the syst
used to process customers’ orders and paymentd bauin our business, prospects, financial conddiuth results of operations.
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We may not be able to obtain trademark protection ér our service marks or trademarks, which could impede our efforts to build branc
identity.

We have filed trademark applications with the Paterd Trademark Office seeking registration of @ierservice marks and trademarks. T
can be no assurance that our applications will dseessful or that we will be able to secure sigaiit protection for our service marks
trademarks in the United States or elsewhere. @mmpetitors or others could adopt product or sermi@ggks similar to our marks, or try
prevent us from using our marks, thereby impedimgatility to build brand identity and possibly ##ag to customer confusion. Any claim
another party against us or customer confusiortaelto our trademarks, or our failure to obtaidémmark registration, could negatively af
our future business prospects. We may need ty dppfuture trademark protection and there cambessurance that our future applicat
will be successful or that we will be able to secsignificant protection for our service marksrademarks in the United States or elsewhere.

Our business and reputation may be harmed by thedting or sale of pirated, counterfeit or illegal iems by third parties.

We have received in the past, and we anticipatevileeceive in the future, communications allegitigt certain items listed or sold throi
our website infringe thirgbarty copyrights, trademarks and trade names ar atitellectual property rights or that we haveeothise infringe:
third parties’ past, current or future intellectpabperty rights.

We may be unable to prevent third parties fronminigstunlawful goods, and we may be subject to atiega of civil or criminal liability fo
unlawful activities carried out by third partiesahgh our website. Any costs incurred as a reduibility or asserted liability relating to t
sale of unlawful goods could harm our revenuesiness, prospects, financial condition and resultsperations.

Resolving litigation or claims regarding patentsather intellectual property, whether meritoriousnot, could be costly, timeensuming
cause service delays, divert our management anc&esponnel from our business operations, requipemrsive or unwanted changes in
methods of doing business or require us to enterdastly royalty or licensing agreements, if azbié. As a result, these claims could harn
business. Negative publicity generated as a re$tifte foregoing could damage our reputation, haambusiness and diminish the value of
brand name.

We may be liable if third parties misappropriate ou customers’ personal information.

If third parties are able to penetrate our netwsekurity or otherwise misappropriate our custompes'sonal information or credit ci
information, or if we give third parties impropercass to our customengérsonal information or credit card information, eald be subject
liability. This liability could include claims founauthorized purchases with credit card informatiompersonation or other similar fraud cla
or damages for alleged violations of state or fadkws governing security protocols for the safgkeg of customergdersonal informatiol
This liability could also include claims for otherisuses of personal information, including unauttest marketing purposes. Liability
misappropriation of this information could adveysaffect our business. In addition, we could inedditional expenses if new regulati
regarding the use of personal information are thioed or if government agencies investigate owapsi practices.

We rely on encryption and authentication technolliggnsed from third parties to provide the segunigcessary to effect secure transmissit
confidential information such as customer crediicaumbers. We cannot assure you that advancesiputer capabilities, new discoverie
the field of cryptography or other events or depetents will not result in a compromise or breaclhefalgorithms we use to protect custc
transaction data. If any such compromise of ounsgcwere to occur, it could harm our reputatibnsiness, prospects, financial condition
results of operations. A party who is able to ameent our security measures could misappropriateprpgtary information or cau
interruptions in our operations. We may be requitedxpend significant capital and other resoutogwotect against such security breachi
to alleviate problems caused by such breaches.afeot assure you that our security measures vallgat security breaches or that failur
prevent such security breaches will not harm owir®ss, prospects, financial condition and residltsperations.
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Our success is tied to the continued use of the Brnet and the adequacy of the Internet infrastructue.

Our future revenues and profits, if any, substiigtidepend upon the continued widespread use ofinternet as an effective medium
commercial business. Factors which could reducevttiespread use of the Internet include:

. actual or perceived lack of security of informatmmprivacy protection

. possible disruptions, computer viruses or otheratgerto Internet servers or to u¢ computers
. significant increases in the costs of transpontatibgoods; an

. governmental regulatiol

Credit card fraud could adversely affect our businss.

We do not carry insurance against the risk of ¢redid fraud, so the failure to adequately contralidulent credit card transactions cc
reduce our net revenues and our gross margin. We ingplemented technology to help us detect thedineent use of credit card informati
However, we may in the future suffer losses assaltref orders placed with fraudulent credit caedadeven though the associated final
institution approved payment of the orders. Underemt credit card practices, we may be liableffaudulent credit card transactions beci
we do not obtain a cardholdsrsignature. If we are unable to detect or cordretlit card fraud, our liability for these transant could hart
our business, results of operation or financialdition.

If one or more states successfully assert that waauld collect sales or other taxes on the sale ofiomerchandise or the merchandise ¢
third parties that we offer for sale, our businesould be harmed.

We do not currently collect sales or other simitates for physical shipments of goods into statdfsr than Arizona. One or more local, s
or foreign jurisdictions may seek to impose satesdpllection obligations on us even though weeargaged in online commerce, and hav
physical presence in those jurisdictions. The locadf our fulfilment centers and customer serwiemter networks, or any other operatior
the Company, establishing a physical presenceatestvhere we are not now present, may resultditiadal sales and other tax obligatic
Our business could be adversely affected if onmare states or any foreign country successfullgrgsshat we should collect sales or o
taxes on the sale of our merchandise.

Existing or future government regulation could harmour business.

Today there are relatively few laws specificallyedied towards conducting business on the InteHm®iiever, due to the increasing popule
and use of the Internet, many laws and regulatieteting to the Internet are being debated at thte sand federal levels. These laws
regulations could cover issues such as user privesgdom of expression, pricing, fraud, qualitypobducts and services, taxation, advertit
intellectual property rights and information seturiApplicability to the Internet of existing lavgoverning issues such as property owner
copyrights and other intellectual property issuegation, libel, obscenity and personal privacyldoalso harm our business. For exan
United States and foreign laws regulate our abitityise customer information and to develop, buy s&ll mailing lists. The vast majority
these laws was adopted prior to the advent ofriterriet and do not contemplate or address the enggues raised thereby. Those laws th
reference the Internet are only beginning to berpreted by the courts and their applicability asach are therefore uncertain. These cu
and future laws and regulations could harm ourrmss, results of operation and financial condition.

The Consumer Product Safety Improvement Act beceffeetive February 10, 2009 and prohibits resglfeom selling childrers product
that exceed specified levels of lead and certdierothemicals. Resellers are not required totbesproducts themselves, however, if the
sell such products, they could be subject to @mi/or criminal penalties. Since the merchandide through our website it is shipped dire
from the manufacturer/importer to the retailer, wever take physical possession of any merchandis® @uld not test tt
products. Accordingly, to minimize our risk, wevieaundertaken the following steps:

« We have discontinued all items which, in our judgtéave any significant likelihood of being out@mpliance with th
Act. The limited exception to this is that certaloseouts may date back to a period before testag commonplace. V
have discontinued all items we believe constit@esignificant risk of containing inappropriate cheats. However, son
products or a garment with an inappropriate thi@aolutton may slip through; ar
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« We have insisted that all our vendors certify ttiee products they sell are in compliance with thet. A They have ¢
complied except for certain vendors of clasgs who cannot know whether the products theybaggng may have be
produced before these maximum levels of permiségialé and other chemicals were establis

Despite our efforts, it is possible we may becomntgect to litigation under the Consumer Produce8afmprovement Act. Any such litigati
could be expected to harm our reputation and maaatour future business prospects and resultpefations.

Laws or regulations relating to privacy and data piotection may adversely affect the growth of our Inérnet business or our marketiny
efforts.

We are subject to increasing regulation at therfddstate and international levels relating tospcly and the use of personal user informa
For example, we are subject to various telemargdtiws that regulate the manner in which we maigisdlture suppliers and customers. S
regulations, along with increased governmental rivage enforcement, may increase the cost of grgwinr business. In addition, me
jurisdictions have laws that limit the uses of pera user information gathered online or offlinereguire companies to establish priv
policies. The Federal Trade Commission has adomgdlations regarding the collection and use oégeal identifying information obtain
from children under 13. Proposed legislation irs tbduntry and existing laws in foreign countrieguiee companies to establish procedurt
notify users of privacy and security policies, abteonsent from users for collection and use ospeal information, and/or provide users\
the ability to access, correct and delete persmifiatmation stored by us. Additional legislatiorgeeding data security and privacy has t
proposed in Congress. These data protection régugatnay restrict our ability to collect demographind personal information from us:
which could be costly or harm our marketing effpard could require us to implement new and paéntcostly processes, procedures ar
protective measures.

We may be subject to product liability claims if p@ple or property are harmed by the products we selbr if the products do not comply
with government regulations.

Although we do not take legal title to any of thenthandise sold on our website, some of the predwet sell may expose us to proc
liability claims relating to personal injury, death property damage, and may require product recalbther actions. If the products we se
not comply with government regulations, we may algoexposed to product liability claims. Althougle maintain liability insurance, \
cannot be certain that our coverage will be adeqi@t liabilities actually incurred or that insucnwill continue to be available to us
economically reasonable terms, or at all. In addjtisome of our agreements with vendors and seaflersot indemnify us from prodt
liability.

We are subject to payment related risks.

We accept payments using a variety of methodsudhety credit card, debit card, credit accounts|@iding promotional financing), g
certificates, direct debit from a custongebank account, physical bank check and payment wggadivery. For certain payment methc
including credit and debit cards, we pay intercleaagd other fees, which may increase over timeraisg our operating costs and lower
profit margins. We rely on third parties to provigayment processing services, including the pracgss credit cards, debit cards, electrc
checks, and promotional financing, and it couldui$ our business if these companies become ungitir unable to provide these service
us. We are also subject to payment card associapenating rules, certification requirements ankéswgoverning electronic funds transf
which could change or be reinterpreted to makéfitdlt or impossible for us to comply. If we faib comply with these rules or requireme
we may be subject to fines and higher transactes find lose our ability to accept credit and dedriti payments from our customers, pro
electronic funds transfers, or facilitate othereymf online payments, and our business and opgregsults could be adversely affected.

We recently reincorporated our company from a UK canpany to a Delaware company pursuant to an exemptiounder the Securitie:
Act of 1933, as amended, and the SEC did not paspan either the adequacy or procedural requirement®f the reincorporation.

On December 14, 2009, we reincorporated from a emygormed under the laws of England and Wales @ekaware corporation. T
ordinary shares of the UK based company were exggthfor shares of common stock in the Delawaredasmpany at a ratio of 10 ordin
shares for one share of common stock. The sessiigsued in the transaction were issued in radiamcan exemption from the registra
requirements of the Securities Act, pursuant toti8ec3(a)(10) promulgated thereunder. Therefore Un8. governmental agency, state
federal, has reviewed the adequacy or procedupscss of the reincorporation. In the event any suatedural requirements were not f
met, the exemption relied upon by the Company metybe available, which could require the Companyexpend substantial time ¢
resources to properly register the common stockndwhich time holders may not be able to dispaiseommon stock in the public marke:
on otherwise acceptable terms.
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The market for our common stock may be illiquid, ard the price of our common stock might be volatile.

Shares of our common stock are currently tradetherPink Sheets, and it is not expected that oun@on Stock will be traded on a natic
securities exchange like the New York Stock ExcleamgNASDAQ in the near future. Historically, thearket for securities traded on the F
Sheets has been less liquid than the markets éorrifes traded on national securities exchangesaBse of such illiquidity and the fact
our Common Stock would be valued by marketkers (if a material market develops) based orketdorces which consider various fac
beyond our control, there can be no assurancdttbanarket value of the shares at any given timeldvbe the same or higher than the pt
purchase price of our shares. In addition, theketgprice, if a material market develops, couldlohe if the yields from other competiti
investments exceed the actual dividends paid ynusur shares. The market price of our Common Stoak be volatile in the future basec
a variety of factors, including changes in gen@@nomic conditions, developments in securities athér financial markets, our operal
results, and other factors discussed in this regomdfor currently unknown to the Company.

Our common stock may be subject to the “penny stoékules as promulgated under the Exchange Act.

In the event that no exclusion from the definitioh“penny stock”under the Exchange Act is available, then any br@mgaging in

transaction in our Common Stock will be requiregtovide its customers with a risk disclosure doenmdisclosure of market quotation:s
any, disclosure of the compensation of the bralealer and its sales person in the transaction,naothly account statements showing
market values of our securities held in the custosnaccounts. The bid and offer quotation and comsgtgon information must be provic
prior to effecting the transaction and must be aimetd on the customer’confirmation of sale. Certain brokers are lesing to engage i
transactions involving “penny stocka$ a result of the additional disclosure requiresdascribed above, which may make it more diffitor
holders of our Common Stock to dispose of theiresha

Item 1B — Unresolved Staff Comments

None.

Iltem 2 — Properties

ASI, through its whollyewned subsidiary DollarDays, leases approximateB0® square feet in Scottsdale, Arizona, which bsuthi
Companys corporate headquarters and all business functibhe lease term expires October 31, 2012. Rayulge in 2011 is $128,883. /
believes this facility is adequate to meet its entroperating needs.

Item 3 — Legal Proceedings

Neither the Company (including its subsidiariesy moy of our property is a party, or otherwise sohjto any material pending le
proceedings, other than ordinary routine litigatiocidental to our business.

Item 4 — (Removed and Reserved).
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PART Il
Iltem 5 — Market for Registrant’'s Common Equity, Related 8kdolder Matters and Issuer Purchases of Equity 8dties
Market Price of Common Stock (and Predecessor Sedties)

Prior to December 14, 2009, our stockholders haldeAcan Depositary Shares (“ADSsB8ach representing one ordinary share of 1 ¢
nominal value. On December 14, 2009, ASI becamédiiding company of Insignia pursuant to a schefrerrangement under Section 89
the UK Companies Act of 2006 that was approvedhieylhsignia stockholders on November 30, 2009 hadHigh Court of Justice in Engle
and Wales on December 14, 2009. Pursuant to thenSe of Arrangement, every Ordinary Share of Iraigras exchanged and cancelled
ratio of ten Ordinary Shares for one share of Com@&twck of ASI. As a result of the Scheme of Agament, the ASI shares were quote
the Over-the-Counter Bulletin Board (the “OTCBBder the trading symbol “AASL "and the Insignia ADSs were cancelled on the
sheets. Our shares were quoted on the OTCBB wiyil2D10, when they were transferred to the Pinge$h The following table sets forth t
high and low sales prices for our ADSs and CommimelS for the respective periods indicated, as negloby Pink Sheets and/or the OTC
as applicable:

ADSs/Common Stock on Pink Sheets

2010 Quarters Ended

Dec 31 Sept 30 June 30 Mar 31
Quarterly per share stock pric
High $ 03t $ 02t $ 051 $ 0.2C
Low $ 0.0¢ $ 0.1C $ 0.0¢ $ 0.01

2009 Quarters Ended

Dec 31 Sept 30 June 30 Mar 31
Quarterly per share stock pric
High $ 0.0¢ $ 0.0t $ 0.0z $ 0.0z
Low $ 001 $ 001 $ 001 $ 0.01

Common Stock on OTCBB

2009 Quarter Endec

Dec 31
Quarterly per share stock pric
High $ 1.00
Low $ 0.01
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As of December 31, 2010 our transfer agents regdtere were approximately 108 holders of recoréwf Common Stock. In addition
believe a substantial number of holders of ComnitokSare held in nominee or street name by brokers.

Dividends

We have not declared or paid any cash dividendsuorCommon Stock, and our present policy is toimegarnings for use in our business
of December 31, 2010 and 2009, we had accumulaticitd of approximately $6.7 million and $6.9 righ, respectively, and accordingly,
do not expect to pay dividends on our Common Sfockhe foreseeable future.

Securities Authorized for Issuance Under Equity Inentive Compensation Plans

1995 Incentive Stock Option Plan

We have a 1995 Incentive Stock Option Plan for le@ployees (the “1995 Plan"yhich provide for the issuance of stock option
employees and outside consultants of ASI to pueckhares of Common Stock. As of the date of thiemteno shares are available for issui
under the 1995 Plan. Stock options were genegadipted at prices of not less than 100% of therfairket value of the ordinary shares or
date of grant. Options granted under our optiomgplgenerally vest over a foyear period. Options are exercisable until thehtemtniversar
of the date of grant unless they lapse beforedhts.

Number of securitie
Number of securities to Weightec-average exerci: remaining available for

issued upon exercise of price of outstanding future issuance under

outstanding options, options, warrants and equity compensation pla

warrants and rights rights (excluding securities

(@) (b) reflected in column (a)
Equity compensation plans approved by securitydrgl 426,09( $ 1.9¢ 0
Equity compensation plans not approved by sechutgiers 0 n/e 0
Total 426,09( $ 1.9¢ 0

2009 Long Term Incentive Compensation Plan

We have a 2009 Long Term Incentive Compensation Rlee “2009 Plan”)which provides for the issuance of stock optionarrants an
other securities to employees and outside condal@nASI to purchase shares of Common Stock. Aimam of 1,000,000 shares may
issued under the 2009 Plan. Stock options arergiyngranted at prices of not less than 100% effdir market value of the common stocl
the date of grant. Options granted under our opfitams generally vest over a four year period. @tiare exercisable until the te
anniversary of the date of grant unless they lgsere that date.

Number of securitie
Number of securities to Weightedaverage exerci: remaining available for

issued upon exercise of price of outstanding future issuance under

outstanding options, options, warrants and equity compensation pla

warrants and rights rights (excluding securities

(@) (b) reflected in column (&
Equity compensation plans approved by securitydrgl 460,08t $ 0.2C 539,91
Equity compensation plans not approved by sechdtgers 300,00( $ 0.2C n/e
Total 760,08t 0.2C 539,91
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The tables above reflect the status of the Compaeyuiity compensation plans as of December 31,.2010
Recent Sales of Unregistered Securities

None.
Item 6 — Selected Financial Data

Not required for smaller reporting compani
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Item 7 — Management'’s Discussion and Analysis of Financiab@dition and Results of Operations

Except for the historical information contained this Annual Report orForm 10-K, the matters discussed herein are forwlaoking
statements. Words such as “anticipates,” “belieVésxpects,” “future,” and “intends,” and similar expressions are used to identify forward-
looking statements. These and other statementsdiegamatters that are not historical are forwardeking statement§hese matters invol
risks and uncertainties that could cause actuatlssto differ materially from those in the forwalabking statements. Factors that coglaus:

or contribute to such differences in results antcomes include withodimitation those discussed below as well as thaseudsed elsewhe

in this Report. Readers are cautioned not to plandue reliance on these forward-looking statementsch reflect managemestanalysi
only as of the date hereof. We assume no oblig&tiaipdate these forward-looking statements teoefactual result®r changes in factors
assumptions affecting such forward-looking statemien

Executive Overview

We develop software programs that allow us to pi@vgeneral merchandise for resale to businessesugh our website
www.DollarDays.com We have been recognized as a leader in thenktterholesale market of discounted merchandise Ibgding busine:
periodical and trade associations. Our object/éoi provide a onstop discount shopping destination for general frandise for smalli
distributors, retailers and non-profits nationwisieeking single and small casgided lots at bulk prices. We launched our firgbsite it
October 2001. The site offers customers an oppitytuo shop for bargains conveniently, while offfigr our suppliers an alternative s:
channel. We believe our website offers a uniqueebeto smaller businesses in that they are ablpurchase goods from wholesalers
importers in single and small case lots, with nmimum purchase requirements at discounted pri¢és.believe the prevailing reason
business has been able to obtain bulk pricing iftgls case lots is our ability to reach smallettritisitors, retailers and ngprofits that mos
general merchandise suppliers cannot economiczdighr. We provide all the logistics and customepstipo serve this sales channel and ¢
our customer base.

We continually add new, limited inventory produtgsour website in order to create an atmosphetteetiizourages customers to visit freque
and purchase products before the inventory sells ®rough our Internet catalog, we offer approxiety 150,000 products, including uf
10,000 closeout items at further discounted pric&®seout merchandise is typically available icoinsistent quantities and prices.

We accept orders, either online or via telephaessstaff, collect payment in the form of creditdebit card, PayPal or similar means,
coordinate with manufacturers, importers and clasespecialists regarding delivery particularsyfa refers to the online payment platf
located at www.paypal.corand its localized counterparts. Our proprietarfiveare and service procedures allow us to sell trardise to
single customer, and bill as a singer order, itporehased and delivered from multiple supplierse &% not take possession of inventory,
we are responsible for processing customer claimdgeturns.

Our website has a registered base of approximatél§0,000 small businesses and receives approxyramillion monthly page views. V
receive an average of approximately 3,000 ordersnoath. Our target audience is smaller businesses

Recent Developments
New Business Venture

In December 2009, we entered into a series of aggats to develop WowMyUniverse.com, Inc. (“Wowg),retail online business to ¢
directly to consumers, and Business Calcium, IfBuginess Calcium”)a website development company. Under these agrésmea wer
obligated to pay an aggregate of $260,000 beginimdgnuary 2010, consisting of $60,000 for comsglfees and $200,000 in exchange 1
25% equity interest in Business Calcium and a 998rést in Wow. As part of these agreements, Basi@alcium owned the remaining 1
interest in Wow. As of December 31, 2010, all antsuvere paid under this agreement.

From inception through September 30, 2010, Busi@adsium and Wow incurred net operating losses9&, &19 and $98,153, respectively
these entities were in the development stage addybtato generate revenues. Business Calcium weguated for as an equitpethoc
investment and our proportionate share of theisdeswere $24,055 which is reflected in other incqewpense) in the accompany
consolidated income statement. Wow was accounte@sca consolidated subsidiary, and the noncomtgolhterest in Wows losses we
$9,187 from inception through September 30, 2010.

On October 1, 2010, we entered into an agreemehtBvisiness Calcium to exchange our 25% investimeBtisiness Calcium and a $50,!
promissory note for Business Calcium’s 10% nonaling interest in WOW. The unsecured note beatesr@st at 6% annually.
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During 2010, most of our activities related to Wowlthiverse.com consisted of website developmentraarketing activities. As this busine
is still in its infancy, we have yet to achieversfgant revenues from this subsidiary.

Changes to Officers and Board of Directors

On July 27, 2010, the Board of Directors appointéarc Joseph, as director of the Company to fill taeancy resulting from the untim
passing of Peter Engel.

In addition, the Board of Directors of the Compappointed Mr. Joseph as President and Michael M@w & reasurer and Secretary of
Company to fill the executive officer vacanciesutéag from Mr. Engel’'s death.

Mr. Joseph has served as President of DollarDagsnational, Inc. (“DollarDays”)pur wholly owned subsidiary, since its inceptionli®99
Mr. Moore has served as Chief Financial Officethef Company since 2007.

Critical Accounting Estimates and Assumptions

The preparation of our consolidated financial stegets in conformity with accounting principles gexlly accepted in the United States
America requires our management to make certaimats and assumptions that affect the reporteduntacof assets and liabilities ¢
disclosure of contingent assets and liabilitiethatdate of the financial statements and the regainounts of revenues and expenses durii
reporting period. As such, in accordance withuke of accounting principles generally acceptethénUnited States of America, our ac
realized results may differ from managemesritiitial estimates as reported. Summaries ofsaymificant accounting policies are detailed in
notes to the consolidated financial statementschvaire an integral component of this filing.

The following summarizes critical estimates madertanagement in the preparation of the consoliditeticial statements.
Accounts Receivabl

Accounts receivable represent amounts earned hutaflected in connection with the Compasigales. Trade receivables are carried at
estimated collectible amounts and generally comdiatnounts due from credit card transactions.

The Company follows the allowance method of recoiggi uncollectible accounts receivable. The allogeamethod recognizes bad c
expense as a percentage of accounts receivabld basereview of individual accounts outstandinggd @rior history of uncollected accou
receivable. The allowance for doubtfatcounts at December 31, 2010 and 2009 was $0eaSdmpany expected to collect substantiall
amounts due. Bad debt expense for the years ébeleeimber 31, 2010 and 2009 was $4,554 and $7 d§dectively.

The Company follows the allowance method of recepiggi sales returns. The allowance method recogriaéss returns as a percentag
sales based on a prior history of sales returns. dllowance for sales returns at December 31, 20D2009 was $17,601. Sales ret
expense for the years ended December 31, 2010088v2as $444,205 and $368,148, respectively.

Property and Equipmen

Property and equipment are stated at cost, net@mfraulated depreciation and amortization. Depriggiaand amortization is computed us
the straightine method over the estimated useful lives ofrégpective assets, generally three to five yeaaséhold improvements and as
recorded under capital leases are amortized oramistline basis over the shorter of the assets' usefes lor lease terms. Depreciation
amortization expense was $81,481 and $56,277 éoyears ended December 31, 2010 and 2009, resggctiv

The Company capitalizes website development castaccordance with the provisions of Accounting 8tads Codification (“ASCY

350. Generally, the Company capitalizes costsriecuto develop its website applications and inftacture. Capitalized website developn
costs totaled $71,000 and $54,068 for the yearsceBécember 31, 2010 and 2009, respectively.
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Long-lived Assets

In accordance with ASC 360, which requires tlmatgdived assets to be held and used be reviewed fpaiment whenever events
changes in circumstances indicate that theyiceyramount of an asset may not be recoverable.

We evaluate our lonfived assets for impairment whenever changes tupistances indicate that the carrying amount ofset may not |
recoverable. Recoverability of assets to be hettum®d is measured by a comparison of the carafimgunt of an asset to future undiscou
cash flows expected to be generated by the a$setséts are considered to be impaired, the impaitio be recognized is measured by
amount by which the carrying amounts exceed threvilues of the assets. Assets to be disposeceakported at the lower of carrying val
or fair values, less costs of disposal. No impairhed our long-lived assets existed at Decembe2810 and 2009.

Revenue Recognitio

Revenue is recognized when the four criteria feeneie recognition are met: (1) persuasive evidehem arrangement exists; (2) shipmer
delivery has occurred; (3) the price is fixed otedminable and (4) collectability is reasonablyused. Cash payments received in advan
product shipment are deferred as reflected asexrr@ef revenue liability in the accompanying balasiceets. Allowances for sales returns
discounts are recorded as a component of netisatles period the allowances are recognized.

All amounts billed to customers for shipping andndiiang costs are included in net revenues in theompanying statements
operations. Actual shipping costs incurred aréectdéd as a component of cost of sales in the apaoging statements of operations. T
shipping expense included in cost of sales was/#1481 and $1,519,170 for the years ended Dece&ih@010 and 2009, respectively.

We evaluated the provisions of ASC 605 regardimpriéng revenue gross as a principal or net agantanoting that the task force determ

that it is a matter of judgment and a preponderarfidbe evidence as to whether a company satigfeegross versus net indicators. As an
of our analysis, we determined that it qualifies“fgross” revenue recognition
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Income Taxes

We account for income taxes under an asset antlitiiadpproach that requires the recognition ofatedd tax assets and liabilities for
expected future tax consequences of events tha baen recognized in its financial statements wrréaurns. In estimating future
consequences, we generally consider all expectacefevents other than enactments of changes iathaw or rates.

Fair Value of Financial Instruments

Our financial instruments include cash and cashvetpnts, short-term investments, receivables aayhples and shoterm debt. The fa
value of the short-term instruments approximatesviue due to the short-term maturities of sutdtriuments.

Stoclk- Based Compensation

Effective January 1, 2006, the Company adoptetbeisions of ASC 718, and accounts for eqlised compensation cost as measut
the grant date based on the fair value of the awalg Company elected the modified-prospectivehoeupon the adoption of ASC 718.

The Company uses the Bla8icholes option pricing model to determine the failue of stock options and employee stock purclpdae
shares. The assumption for the expected term etesrdined using the simplified method outlined tafSAccounting Bulletin No. 110. TI
risk-free interest rate is based on the US Treasurg attéhe date of grant with maturity dates apprexéty equal to the expected term at
grant date. The historical volatility of a represgive group of peer companies’ stock is used ad#sis for the volatility assumption.

Results of Operations

During the year ended December 31, 2010, we gestkrat income totaling $337,597 from our primargraping subsidiary, DollarDays. \
have recently made investments in new businessirents outlined above which have reduced ourtpbility, yet we have generated
income on a consolidated basis for four consecuiverters. While there can be no assurance thatilleontinue to generate profits in 1
future, we are excited about the growth of our darsiness and the potential of our new investments.

Net Revenue

Change from Percent Change
Net Revenues 2010 2009 Prior Year from Prior Year

Year ended December & $15,409,06 $12,544,26 $ 2,864,79 22.&%

Net revenues increased from 2009 to 2010 due toowepl marketing and targeted advertising efforthilgwe cannot give absolute assura
we believe that improved general economic conditiaiso have contributed to an increase in net tegn

Factors that influence future revenue growth inelggneral economic conditions, our ability to attneendors that offer compelling prodt
and the impact of our marketing activities.

Cost of Goods Sold

Change from Percent Change
Cost of Goods Solc 2010 2009 Prior Year from Prior Year

Year ended December $10,399,87 $8,335,08' $ 2,064,78: 24.8%

Cost of goods sold increased from 2009 to 2010pdimearily to increased sales. Gross margins deeckakghtly from 34.6% in 2009 to 33.¢
in 2010 due in part to an increase in “free shigppromotions to generate additional revenue.

Factors which may influence the cost of goods $oddlide our general sales volumes, negotiated tevitis vendors and general econo
conditions.
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Sales and Marketing

Change from Percent Change
Sales and Marketing 2010 2009 Prior Year from Prior Year

Year ended December : $3,013,80: $2,758,02! $ 255,77¢ 9.2%

Sales and marketing expenses include fees forcttigausers to our site, including search engingnopation, telemarketing and ott
marketing efforts as well as promotional activittesincrease sales by end users. Sales and maglketpenses increased from 2009 to !
due to increases in marketing, targeted advertisimgj web search optimization efforts. As our reeeguowth exceeded that of sales
marketing expenditures, we believe that we are ngaknprovements in the efficiency and effectivenafssur sales and marketing efforts.

Factors influencing sales and marketing expensesde strategic decisions with respect to the effsietiveness of each of our marke
activities.

General and Administrative

Change from Percent Change
General and Administrative 2010 2009 Prior Year from Prior Year

Year ended December & $1,986,42. $2,561,411 $ (574,99) (22.9)%

General and administrative expense includes managei@es, salaries and other compensation exparsesutilities, general office expens
insurance and other costs necessary to conduatdassioperations. General and administrative egsedscreased from 2009 to 2010
primarily to a reduction in legal, accounting, msdional fees and general compliance costs ret@atedr redomicile and corporate restructu
efforts that took place in 2009.

Factors that can influence the amount of generdl aiministrative expenses include the amount ateneXdy which we compensate
consultants, executives and directors with stoaked or other compensation, the rate of growtbuofbusiness and the extent to whick
outsource or bring certain activities in-house.

Other Income (Expense)
Change from Percent Change

Other Income (Expense’ 2010 2009 Prior Year from Prior Year
Year ended December $ (2837H% 5517 $ (83,547 (151.9%

Other income (expense) in 2010 consisted of a ddsk24,055 associated with our equityethod investment in Business Calcium whict
have divested in October 2010, and other miscedlandosses. Other income (expense) in 2009 codsigt$37,415 of interest income ¢
other miscellaneous losses.

Net Income (Loss
Change from Percent Change

Net Income (Loss) 2010 2009 Prior Year from Prior Year
Year ended December $ 233,62. $ (848,809 $ 1,082,43i 127.5%

Net income (loss) attributable to Amer's Supplier (net of losses attributable to a norrodlittg interest in one of our subsidiaries) ireset
from 2009 to 2010 due primarily to increased rewnand a reduction in general and administratipeeses, each of which is described at

Liquidity and Capital Resources

Our operating cash flows increased by $1,787,682746,107 for the year ended December 31, 20D@mapared to ($1,041,475) for the y
ended December 31, 2009. This increase was priatiibutable to an increase in net income of 82,830, an increase in n@ash operatir
charges of $84,188 (which are added to net incasree @mponent of operating cash flows), and $62008émprovements in the managen
of working capital and other assets and liabilities

Cash outflows from investing activities were ($388) for the year ended December 31, 2010, congistf $115,000 of purchases of sl
term investments, $100,395 of cash investmentsusirigss Calcium (which was divested in October 2@t® $171,598 of purchases
equipment and website development costs, primasigociated with WowMyUniverse.com. Cash inflowsnfrinvesting activities total
$1,163,946 for the year ended December 31, 200%isting of maturities of certificates of depodit$d,333,933, partially offset by $169,¢
of purchases of equipment and website developnusts @ssociated with our DollarDays operations.
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Financing cash outflows were ($40,000) for the ye@ded December 31, 2010 and represent deferradciimng costs paid to a third party
assist us with raising capital to expand our WowMixdrse.com operations. Financing cash outflowsew@65,212) for the year enc
December 31, 2009 consisting of shares repurcHasedconverted debtholders.

The accompanying financial statements have begmaped assuming that the Company will continue geiag concern, which contempla
the realization of assets and the satisfactionabilities in the normal course of business. Altgb the Company has a history of losses ¢
working capital deficit at December 31, 2010, th@r@any has recently achieved profitability and geserated net income for each of the
four quarters.

The Company intends to generate operating casltsftbmough the growth of its existing business,ithgrovement of operating margins anc
growth through acquisitions. Although there cannbeassurance, management believes that such measddts existing cash on hand
liquid assets will provide it with enough liquidity operate its current business and continuegasng concern in the short term.

The Company is seeking to raise capital to expgdiowMyUniverse.com business. There can be norasse that the Company will
successful in raising capital at terms favorabltheoCompany.

The Company has the following obligations under-nancelable lease commitments as of December 30, 20

2011 170,50"
201z 150,92:
201z 32,59:¢
201¢ 4,61
201¢ -
Thereafte -
Total $ 358,63

Off Balance Sheet Arrangements
The Company did not have any off-balance sheehgements at December 31, 2010 and 2009.
New Accounting Pronouncements

We do not expect the adoption of recently issuebaating pronouncements to have a significant impacour results of operations, finan
position or cash flow.

Item 7A — Quantitative and Qualitative Disclosures About Maet Risk
Not required for smaller reporting compani
Item 8 — Financial Statements and Supplementary Data

The financial statements included in this reporlemthis item are set forth beginning on Page & this report, immediately following t
signature pages.

Item 9 — Changes in and Disagreements with Accountants orcéwnting and Financial Disclosure

None

Item 9A — Controls and Procedures

Evaluation of Disclosure Controls and Procedur

We carried out an evaluation, under the supervisioth with the participation of our management,udaig our Chief Executive Officer a
Chief Financial Officer, of the effectiveness ofralisclosure controls and procedures (as defindekthange Act Rules 13a-15(e) and 15d-15
(e)) at and as of December 31, 2010. Based uparettzduation, our Chief Executive Officer and Chifiancial Officer concluded that, as

the end of the period covered in this report, oscldsure controls and procedures were effectivertsure that information required to
disclosed in reports filed under the Securitiesiaxge Act of 1934 is recorded, processed, sumntberd reported within the required ti

periods and is accumulated and communicated tonmamagement, including our Chief Executive Officad &Chief Financial Officer, i
appropriate to allow timely decisions regardinguieed disclosure.
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Changes in Internal Control Over Financial Reportm

There was no change in our internal control ovearitial reporting during our most recently completiscal quarter that has materi:
affected, or is reasonably likely to materiallyeaff, our internal control over financial reporting.

Managemen’s Report on Internal Control Over Financial Repdrtg

Our management is responsible for establishingraaihtaining adequate internal control over finahmgorting (as defined in Exchange .
Rules 13a-15(f) and 1545(f)). Because of its inherent limitations, int@rrcontrol over financial reporting may not prevemt detec
misstatements. Also, projections of any evaluatibeffectiveness to future periods are subjech#orisk that controls may become inadeg
because of changes in conditions, or that the degfreompliance with the policies or procedures mieteriorate.

Our management assessed the effectiveness ofteanahcontrol over financial reporting as of Ded®n31, 2010. In making this assessn
we used the criteria set forth by the Committee&Spbnsoring Organizations of the Treadway Commis§i@®©SO") in Internal Controt—
Integrated Framework. Based on our assessment tisosg criteria, our management concluded thatimt@rnal control over financi
reporting was effective as of December 31, 2010.

This annual report does not include an attestataport of the Company's registered public accognfirm regarding internal control ov
financial reporting. Management's report was ndijett to attestation by the Company's registereboliplaccounting firm pursuant to
permanent exemption of the Securities and Exch&ugemission that permits the Company to provide ondnagement's report in this ant
report. Accordingly, our management's assessmethteoéffectiveness of our internal control ovegafioial reporting as of December 31, 2
has not been audited by our auditors, Malone Balle?, or any other independent registered accagrftrm.

Item 9B — Other Information

None.
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PART Il
Iltem 10 — Directors, Executive Officers and Corporate Govene

The information required by this item is incorpedtby reference from the information to the Compardefinitive proxy statement for t
Annual Meeting of Shareholders to be held lates yiear.

ltem 11 — Executive Compensation

The information required by this item is incorpetby reference from the information to the Compardefinitive proxy statement for t
Annual Meeting of Shareholders to be held lates ytsar.

Item 12 — Security Ownership of Certain Beneficial Owners afitanagement and Related Stockholder Matters

The information required by this item is incorpedtby reference from the information to the Compardefinitive proxy statement for t
Annual Meeting of Shareholders to be held lates ttsar.

Iltem 13 — Certain Relationships and Related Transactions, abitector Independence

The information required by this item is incorpetby reference from the information to the Compardefinitive proxy statement for {
Annual Meeting of Shareholders to be held lates yiear.

Item 14 — Principal Accounting Fees and Services

The information required by this item is incorpectby reference from the information to the Compardefinitive proxy statement for t
Annual Meeting of Shareholders to be held lates tsar.

PART IV
Item 15 — Exhibits and Financial Statement Schesiul
(a) Documents filed as part of this report:
1. Financial Statements and Reports
The consolidated financial statements includedart R, Item 8 of this Annual Report on Form 10-kediled as part of this Report.

2. Financial Statements Schedule
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Other financial statement schedules have been exniittcause either the required information (i)dspresent, (ii) is not present in amot
sufficient to require submission of the schedulgiigris included in the Consolidated Financiahf&ments and Notes thereto under Part I,
8 of this Annual Report on Form 10-K.

3. Exhibits

The exhibit list in the Index to Exhibits is incomated herein by reference as the list of exhilgitgiired as part of this Report.
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SIGNATURES

Pursuant to the requirements of Section 13 or 18{dhe Securities Exchange Act of 1934, the Regyigthas duly caused this report tc
signed on its behalf by the undersigned, therednlp authorized on March 2, 2011.

AMERICA’S SUPPLIERS, INC

By: /s/ Marc Josep
Marc Josepl
President
(Principal Executive Officer

By: /s/ Michael Moore
Michael Moore
(Principal Financial Officer)

Pursuant to the requirements of the Securities &xgh Act of 1934, this report has been signed bélpthe following persons on behalf of
Registrant and in the capacities and on the datbeated:

Signature Capacity Date

Additional Directors:

/s/ Christopher Bake Chairmar March 2, 2011
Christopher Bake

/sl Marc Josep Director March 2, 2011
Marc Josepl
/s/ Vincent Pinc Director March 2, 2011
Vincent Pinc
/s/ Justiniano Gome Director March 2, 2011

Justiniano Gome
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REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

To the Board of Directors
America’s Suppliers, Inc.
Scottsdale, Arizona

We have audited the accompanying consolidated balaheets of America’s Suppliers, Inc. (the “Conydamas of December 31, 2010 ¢
2009 and the related consolidated statements ohtipes, changes in shareholderquity (deficit) and cash flows for the years thamdec
These consolidated financial statements are th@ons#ility of the Compang’ management. Our responsibility is to express@nian or
these consolidated financial statements based oaudlits.

We conducted our audits in accordance with starsdafdhe Public Company Accounting Oversight Bo@udited States). Those stande
require that we plan and perform the audit to obtagsonable assurance about whether the consdlifinancial statements are free of mat
misstatement. The Company is not required to haee, were we engaged to perform, an audit of iterivl control over financi
reporting. Our audit included consideration ofemmial control over financial reporting as a basis designing audit procedures that
appropriate in the circumstances, but not for thgppse of expressing an opinion on the effectiveréshe Company internal control ow
financial reporting. Accordingly, we express nafswpinion. An audit includes examining, on & tessis, evidence supporting the amo
and disclosures in the financial statements. Aritaaldo includes assessing the accounting pringipked and significant estimates mad
management, as well as evaluating the overall &ighrstatement presentation. We believe that oditswprovide a reasonable basis for
opinion.

In our opinion, the consolidated financial statetageferred to above present fairly, in all mater@gspects, the consolidated financial pos
of the Company as of December 31, 2010 and 2009hendonsolidated results of its operations andath flows for the years then ende
conformity with accounting principles generally apted in the United States of America.

/s MALONEBAILEY, LLP

www.malone-bailey.com

Houston, Texas
February 25, 2011
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AMERICA’S SUPPLIERS, INC.
CONSOLIDATED BALANCE SHEETS

December 31

2010 2009
Assets
Cash and cash equivale $ 397,20¢ $ 78,09t
Certificates of depos 900,00( 785,00(
Accounts receivable, n 85,47¢ 68,10°
Inventory 1,31¢ -
Prepaid expenses and other current a 71,27: 75,12¢
Total current asse 1,455,27 1,006,33.
Property and equipment, r 355,76( 274,35:
Deferred financing cos 40,00(
Deposits and other assets 57,26¢ 32,25
Total assets $ 1,908,300 $ 1,312,93
Liabilities and Deficit
Accounts payabl $ 1,540,511 $ 1,037,78
Accrued expense 504,90: 614,83:
Deferred revenu 8,56¢ 16,24:
Other liabilities 4,48 5,81¢t
Total current liabilities 2,058,461 1,674,66!
ASI shareholders' defici
Preferred shares, $0.001 par value, 1,000,000 shathorized, no shares outstanding at Decemb
2010 and 200! - -
Common stock, $0.001 par value, 50,000,000 shartbe@zed, 14,255,857 and 12,925,348 shares iss
and outstanding at December 31, 2010 and 200%ctsgely 14,25¢ 12,92!
Additional paid in capita 6,550,96. 6,574,34!
Accumulated deficit (6,715,38) (6,949,001
Total shareholders' deficit (150,16%) (361,73f)
Total liabilities and deficit $ 1,908,300 $ 1,312,93

See accompanying notes to unaudited consolidateddial statements.
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AMERICA’S SUPPLIERS, INC.
CONSOLIDATED STATEMENTS OF OPERATIONS

Net revenue

Advertising revenu

Cost of goods sold

Gross profil

Operating expense
Sales and marketir
General and administrati

Total operating expenses

Operating income (loss
Other income (expense
Interest expens
Loss from equity investme!
Mark to market gains on liability for unauthorizeldares
Other income (expens

Total other income (expense)

Net income (loss
Less: net loss attributable to noncontrolling iest

Net income (loss) attributable to America's Suppliénc.

Net income (loss) per shal
Basic

Diluted

Weighted average common shares outstan
Basic

Diluted

See accompanying notes to consolidated finan@ssients.

Year Ended December 31

2010 2009

$ 15,409,06 $ 12,544,26
243,84 206,28
10,399,87 8,335,08!
5,253,03 4,415,46.
3,013,80: 2,758,02!
1,986,42: 2,561,411
5,000,22. 5,319,44
252,81 (903,98()

- (4,500)

(24,05%) -

- 3,03¢

(4,320 56,63¢
(28,37Y) 55,17.
224,43 (848,80%)
(9,187) -

$ 23362 $ (848,809
$ 0.0: $ (0.07)
$ 0.0: $ (0.07)
12,964,73 12,889,42
13,191,09 12,889,42




Balance at December 31, 20C

Net loss

Issuance of vested shal

Unissued share liabilit

Shares repurchased from converted debtho
Stock based compensati- stock award:

Balance at December 31, 20C

Issuance of noncontrolling interest in subsidi

Net income

Issuance of unvested sha

Issuance of vested shal

Stock based compensati- warrants

Stock based compensati- stock option:

Stock based compensati- stock award:
Reacquisition of noncontrolling interest in subargti

Balance at December 31, 201

AMERICA’S SUPPLIERS, INC.
CONSOLIDATED STATEMENTS OF CHANGES IN SHAREHOLDERS' EQUITY (DEFICIT)

Additional Non-
Common Stock Paid in  Accumulated Controlling
Shares Amount Capital Deficit Interest Total
12,668,18 $ 12,66¢ $6,473,92. $ (6,100,19) $ - $ 386,39:
- - - (848,809) - (848,809)
295,12¢ 29t (295) - - -
- - 131,21¢ - - 131,21¢
(37,95%) (38) (65,179 - - (65,217)
- - 34,67 - - 34,67
12,925,34 12,92¢ 6,574,34! (6,949,00) - (361,730
- - - - 9,18 9,18
- - - 233,62. (9,187) 224,43!
1,180,50! 1,181 (1,187 - - -
150,00( 15C (250) - - -
- - 23,96¢ - - 23,96¢
- - 7,917 - - 7,917
- - 31,59: - - 31,59:
- - (85,527) - - (85,527
14,255,85 $ 14,25¢ $6,550,96: $ (6,715,38) - $ (150,169




AMERICA’S SUPPLIERS, INC.
CONSOLIDATED STATEMENTS OF CASH FLOWS

Cash flows from operating activitie

Net income (loss
Adjustments to reconcile net loss
net cash provided by (used in) operating activi
Loss from equity investme!
Mark to market gains /losses on liability for urtaurized share
Loss attributable to noncontrolling intert
Depreciation and amortizatic
Bad debt expens
Loss on disposal of fixed ass:
Stock-based compensatic
Changes in assets and liabiliti
Accounts receivabl
Inventory
Prepaid and other current ass
Deposits and other assi
Accounts payabl
Accrued expense
Deferred revenu
Other liabilities

Net cash provided by (used in) operating activi

Cash flows from investing activitie
Purchases of certificates of depc
Maturities of certificates of depo:
Investment in Business Calcit
Purchases of property and equipment

Net cash (used in) provided by investing activities
Cash flows from financing activitie
Payment of deferred financing co
Proceeds from line of crec

Payments on line of crec
Shares repurchased from converted debtho

Net cash used in financing activities
Change in cash and cash equivalt

Cash and cash equivalents, beginning of period

Cash and cash equivalents, end of period

Supplemental cash flow disclosur

Reclassification for liability associated with utlaorized, unissued shares to be issued
Reclassification for liability associated with utiaorized, unissued shares issued

Cash paid for interest
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Year Ended December 3:

2010 2009
$ 233,62 (848,80)
24,05t -

- (3,036)

(9,187) -

81,48 56,27

4,551 981

8,70¢ -

63,47¢ 34,67
(21,926 6,36¢
(1,316) -

3,85¢ 3,59¢
(25,019 1,64¢
502,73 (138,39()
(109,929 (156,57()
(7,674) 62€

(1,325) 1,16°
746,10 (1,041,47)
(115,001) -

- 1,333,93;

(100,39 -
(171,59} (169,98)
(386,99 1,163,94
(40,000) -

- 150,00(

- (150,001)

- (65,217)

(40,000) (65,21%)
319,11 57,25¢
78,09 20,83¢

$ 397,20 78,09t
$ - (24,71)
$ - 155,93
$ - 4,50(




AMERICA’S SUPPLIERS, INC.
NOTES TO THE CONSOLIDATED FINANCIAL STATEMENTS

NOTE 1: BACKGROUND

On December 14, 2009, America’s Suppliers, In©gtaware corporation (“ASI” or the “Companyhecame the holding company of Insic
Solutions plc, a public limited company incorpothte England and Wales (“Insignia’f)ursuant to a scheme of arrangement under Secit
of the UK Companies Act of 2006 that was approvgdHhe Insignia stockholders on November 30, 2009 #we High Court of Justice
England and Wales on December 14, 2009 (the “Schedmerangement”).Pursuant to the Scheme of Arrangement, every angislaare,

pence par value per share, of Insignia (the “Omgirghares”)was exchanged and cancelled at a ratio of ten @rygliShares for one share
common stock, $0.001 par value per share (the “ComBtock”), of ASI (the “Exchange Ratio”All data for common stock, options &
warrants have been adjusted to reflect the on¢eforeverse split for all periods presented. Initamid all common stock prices and per sl
data for all periods presented have been adjustedfliect the one-for-ten reverse stock split.ign& is now a whollyswned subsidiary
ASI.

Insignia commenced operations in 1986 and untililA2007 developed, marketed and supported Mobiliée Management (“MDMY
software technologies that enable mobile operaods phone manufacturers to configure, update agdadp mobile devices using stanc
over-the-air data networks.

In April 2007 Insignia sold substantially all itssets to Smith Micro Software, Inc. From April Z00ntil June 23, 2008, Insignia did
generate any revenues from operations and opesatadghell company.

On June 23, 2008, DollarDays International LLC (llarDays”) entered into a series of transactions to effeetvanse merger with Insignia (!
“Merger”). These transactions consisted of théofeing:

« DollarDays formed a wholly owned Delaware corpanatDollarDays International, Inc*DDI Inc.”) and contributed all its assets .
liabilities in exchange for 100% of the stock of DBc.

« DDI Inc. merged with Jeode, Inc., a Delaware caafion and a wholl-owned subsidiary of Insignia, whereby DDI Inc. wis surviving
corporation and a wholly-owned subsidiary of Inggand Insignia issued 7,333,333 American DeposiReceipts (“ADSs”)which wert
common stock equivalents of Insignia in exchangefioof the outstanding common stock of DDI |i

« The combined entity issued 768,292 ADSs to a newsitor in exchange for $550,000 and the convergi@nnote payable of $450,000.

Under the agreement and plan of merger, Insigrase$iolders maintained approximately 37.1% ownershipe combined company, DDI &
shareholders obtained 56.7%, and a new invest@irdut 6.2% of the combined company stock. The Bteig accounted for as a reve
merger whereby DDI Inc. is the accounting acquiresulting in a recapitalization of DDI Inc. equitAccordingly, the Company h
retroactively restated all equity and per share watsfor periods prior to the Merger to reflect grguivalent amounts based on the exch
ratio set forth in the Merger.

DDI Inc., through its website, www.DollarDays.corig an Internet based wholesaler of general merdbantb small independe
resellers. Orders are placed by customers throluglwebsite where, upon successful payment, thehaedise is shipped directly from
vendors’ warehouses.
The consolidated financial statements set fortteiheinclude the accounts and results of ASI, DDd. land the results of Insignia and
subsidiaries beginning with the date of acquisitcdrithe Merger. Because DDI Inc. is the accountieguirer in the Merger, all historis
financial information for periods prior to June 2308 are those of DDI Inc. and do not reflect éleévities of Insignia. All intercompal
amounts are eliminated in consolidation.

Certain reclassifications have been made to peoiod reported amounts to conform to current yeasentation.
NOTE 2: SIGNIFICANT ACCOUNTING POLICIES
Basis of presentation and principles of consolidati
The consolidated financial statements are preparedhe accrual basis of accounting in accordandd agcounting principles genere

accepted in the United States of America and ireltlte accounts of the Company and its wholly owselsidiaries. All significal
intercompany accounts and transactions are eliehiatconsolidation.
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Use of estimates

The preparation of consolidated financial statesmé@ntonformity with accounting principles geneyakccepted in the United States of Ame
requires management to make estimates and assmsiptiat affect amounts reported in the consolidéitexhcial statements. Actual resi
could differ from those estimates.

Cash and Cash Equivalents

The Company considers all highly liquid investmewith original maturities of three months or lesshe cash equivalents. Cash and
equivalents consist of cash on deposit with dorodstnks and, at times, may exceed federally inslimrets.

Short Term Investment

Short term investments consist principally of dexdites of deposits (“CDs'\ith original maturities more than three monthieTCompan
invests in CDs issued by domestic banks and, astirmay exceed federally insured limits.

Accounts Receivabl

Accounts receivable represent amounts earned liutaflected in connection with the Compasyales. Trade receivables are carried at
estimated collectible amounts and generally comdiatnounts due from credit card transactions.

The Company follows the allowance method of recoiggi uncollectible accounts receivable. The allogeamethod recognizes bad c
expense as a percentage of accounts receivabld basereview of individual accounts outstandingg @rior history of uncollected accou
receivable. The allowance for doubtful account®atember 31, 2010 and 2009 was $0 as the Compaectexi to collect substantially
amounts due. Bad debt expense for the years engleghiiber 31, 2010 and 2009 was $4,554 and $7,48deatvely.

The Company follows the allowance method of recoiggi sales returns. The allowance method recogriates returns as a percentag
sales based on a prior history of sales returns. dllowance for sales returns at December 31, 2002009 was $17,601. Sales ret
expense for the years ended December 31, 2010088v2as $444,205 and $368,148, respectively.

Inventory

Substantially all of the Company’s sales ordersshipped directly from the Compasyvendors. Accordingly, such inventory is not retie
on the consolidated financial statements at Dece®be2010 and 2009, respectively.

Property and Equipmen

Property and equipment are stated at cost, net@mfraulated depreciation and amortization. Depriggiaand amortization is computed us
the straightine method over the estimated useful lives ofréepective assets, generally three to five yearaséhold improvements and as
recorded under capital leases are amortized oramlstline basis over the shorter of the assets' usefes lor lease terms. Depreciation
amortization expense was $81,481 and $56,277 éoyears ended December 31, 2010 and 2009, resggctiv

The Company capitalizes website development castaccordance with the provisions of Accounting 8tads Codification (“ASC).
Generally, the Company capitalizes costs incuroedetvelop its website applications and infrastrietCapitalized website development ¢
totaled $71,000 and $54,068 for the years endeémbker 31, 2010 and 2009, respectively.

Long-lived Assets

In accordance with ASC 360-10, which requires tbag-ived assets to be held and used be reviewed fpaimment whenever events
changes in circumstances indicate that the cargingunt of an asset may not be recoverable.

The Company evaluates its lofiged assets for impairment annually whenever clkarig circumstances indicate that the carrying arhol
the asset may not be recoverable. Recoverabiligsséts to be held and used is measured by a dsopaf the carrying amount of an asst
future undiscounted cash flows expected to be géegtby the asset. If assets are considered tobaired, the impairment to be recognize
measured by the amount by which the carrgnmpunts exceed the fair values of the assets. #\8séie disposed of are reported at the low
carrying values or fair values, less costs of digholhe Company recognized no impairment losseaeihber 31, 2010 or 2009.
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Convertible Debt

The Company has issued convertible instrumentsgiwbdntained embedded conversion features. The @uynipas evaluated the applica
of the provisions of ASC 8155 to its embedded conversion feature within itsvestible debt instruments. The Company has detexthths
the conversion feature did not meet the definitodéra liability and therefore did not bifurcate thenversion feature and account for it i
separate derivative liability.

The Company evaluated the conversion feature uA&S 47020 for a beneficial conversion feature at inceptibhe effective conversi
price was then computed based on the allocaticdheoproceeds to the convertible debt to deternfimekieneficial conversion feature exi
The effective conversion price was compared tontlaeket price on the date of the original note arad wteemed to be less than the mi
value of the Companyg’stock at the inception of the note. A benefic@iversion feature was recognized and gave risediebt discount that
amortized over the stated maturity of the conviatitebt instrument or the earliest potential cosiver date.

Deferred Rent

The Company is a lessee under an operating ledheesgalating lease payments (see Note 7). Inrdanoe with the provisions of ASC 8
rent expense is recognized on a straight line liagis the life of lease. Deferred rent was $4,48d $5,815 at December 31, 2010 and =
respectively, and is included in other currentiliibs in the accompanying consolidated balanaesh

Revenue Recognitio

Revenue is recognized when the four criteria feeneie recognition are met: (1) persuasive evidefiea arrangement exists; (2) shipmer
delivery has occurred; (3) the price is fixed otedeinable and (4) collectability is reasonablyused. Cash payments received in advan
product shipment are deferred as reflected asexraef revenue liability in the accompanying cordatied balance sheets. Allowances for ¢
returns and discounts are recorded as a compofaat sales in the period the allowances are rdzegn

All amounts billed to customers for shipping anadiiing costs are included in net revenues in thesclidated statement of operations. Ac
shipping costs incurred are reflected as a comparferost of sales in the accompanying consolidatatements of operations. Total ship
expense included in cost of sales was $1,872,40%4519,170 for 2010 and 2009, respectively.

The Company has evaluated the provisions of ASG4®Eegarding reporting revenue gross as a prindpalet as an agent, noting that
task force determined that it is a matter of judghend a preponderance of the evidence as to whatbempany satisfies the gross versu
indicators. As a result of its analysis, the Comphas determined that it qualifies for “gross”eaue recognition.

Advertising revenue is recognized as the servigedsided on our website in accordance with thengeof the advertising arrangement.
Advertising

The Companys advertising activities consist of telemarketisgarch engine optimization; Internet based adwegtiand other advertisil
activities. The Company expenses advertising casténcurred. Advertising expense was $1,036,87d %1,103,949 for 2010 and 20
respectively.

Income Taxes

The Company accounts for income taxes under art asddiability approach that requires the recdagnibf deferred tax assets and liabili
for the expected future tax consequences of ewbatshave been recognized in its financial statémentax returns. In estimating future
consequences, the Company generally considergspdteed future events other than enactments ofgesaim the tax law or rates.

Prior to the Merger, the Company was an LLC, a {flassugh entity for income tax purposes. In conioectvith the Merger, the Compa
formed a wholly owned Delaware corporation and Gbuated all its assets and liabilities in exchafgel100% of the stock of DDI Inc. |
provision for income taxes have been reflected hen iooks of the Company prior to the Merger basedhe passhrough nature of tt
Company.

Fair Value of Financial Instruments
The Company’ financial instruments include cash eash equivalents, short term investments, short teceivables and payables and short-
term debt. The fair value of the short-term instemts approximates fair value due to the sterrs maturities of such instruments. Fair v

for the convertible debt instruments and other tstesm debt instruments cannot be reasonably estimaseno market exists for st
instruments and competitive market rates for simiatruments cannot be determined with any redderassurance.
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As the total number of ordinary shares to be isserbeded the authorized number of ordinary shatr&@ecember 31, 2008, the Comp
recognized a liability of $134,252 at December Z108 for the fair value of unauthorized, unissuledrss based on the quoted market p
available at the date of the legal commitment. feirevalue of the liability for unauthorized, usiged shares was recorded at market value
December 31, 2008, and a corresponding gain of383y@as recognized due to changes in the fair vafue liability during 2009. T
Company issued all remaining shares to be issuedgl2009. This unissued shares liability was assified to equity in 2009 due to
authorized share increase and reverse stock split.

Stock- Based Compensation

The Company uses the Bla8icholes option pricing model to determine the failue of stock options and employee stock purclpdae
shares. The assumption for the expected term etesrdined using the simplified method outlined tafSAccounting Bulletin No. 110. TI
risk-free interest rate is based on the US Treasurg edtthe date of grant with maturity dates appretaty equal to the expected term at
grant date. The historical volatility of a represgive group of peer companies’ stock is used ad#sis for the volatility assumption.

Concentrations of credit risk

Financial instruments that potentially subject @@mpany to a concentration of credit risk prindipabnsist of cash and cash equivalents
shortterm investments. The Company invests its excesh paimarily in certificates of deposits with fedldy insured quality financi
institutions.

Recently Issued Accounting Pronouncemel

The Company does not expect the adoption of recdssued accounting pronouncements to have a &gnif impact on its results
operations, financial position or cash flow.

NOTE 3: BUSINESS VENTURES

In December 2009, the Company began to develop WydwriWerse.com, Inc. (“Wow”)a retail online business to sell directly to consts
and Business Calcium, Inc. (“Business Calcium")yebsite development company. Under related agretsmwe paid $260,000 in 2010 fc
25% equity interest in Business Calcium and a 90®&rést in Wow. Business Calcium owned the remgiti0% interest in Wow.

From inception through September 30, 2010, Busi@adsium and Wow incurred net operating losses9&, &19 and $98,153, respectively
these entities were in the development stage addybtto generate revenues. Business Calcium wesuated for as an equitpethoc
investment and our proportionate share of theisdeswere $24,055 which is reflected in other incqewpense) in the accompany
consolidated income statement. Wow was accourde@d a consolidated subsidiary, and the noncdintgointerest in Wows losses we
$9,187 from inception through September 30, 2010.

On October 1, 2010, we exchanged our 25% investimeBusiness Calcium and a $50,000 promissory fmteBusiness Calciuns’ 10%
noncontrolling interest in WOW, so that hencefortie, own 100% of WOW and none of Business Calciuffihe unsecured note bears inte
at 6% annually. In accordance with ASC 8104B)-the Company has recorded the difference betwleercarrying value of the WO
noncontrolling interest of $0 and the carrying eabf our investment in Business Calcium of $85,822 reduction to shareholders’ equity.

During 2010, most of our activities related to Wowllhiverse.com consisted of website development mwagketing activities. As th
business is still in its infancy, we have yet thiage significant revenues from this subsidiary.

NOTE 4: EARNINGS PER SHARE

Basic income (loss) per share is computed baseithemveighted average number of common shares adtsthand excludes any poten
dilution. Diluted income (loss) per share reflegtgential dilution from the exercise or conversafrsecurities into common stock. The effi
of certain stock options and warrants are excludech the determination of the weighted average comrshares outstanding for dilu
income per share in each of the periods preserstedeaeffects were antidilutive or the exercisegifor the outstanding options exceede(
average market price for the Company’s common stock
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Year Ended December 3:

2010 2009
Net income (loss) attributable to America's Suppl $ 233,620 $ (848,809
Basic weighted average common shares outstal 12,964,73  12,889,42
Add incremental shares fc
Stock options - -
Warrants 226,36 -
Diluted weighted average common shares outstar 13,191,09 12,889,42
Net income (loss) per shal
Basic $ 0.0z $ (0.09)
Diluted $ 0.0z $ (0.07)

The following dilutive securities were excludedrfrehe computation of weighted average common staressanding as the effects were
antidilutive:

Year Ended December 31

2010 2009
Stock options 886,17¢ 574,77¢
Warrants 717,48 1,707,44

NOTE 5: PROPERTY AND EQUIPMENT
The following table sets forth information with pest to property and equipment at December 31, 2082009:

December 31 December 31

2010 2009
Software and website development ct $ 380,79: $ 227,70¢
Computer equipmet 158,80 151,16:
Leasehold improvements 37,71¢ 36,89(
577,31 415,76
Less: accumulated depreciation and amortization (221,55) (141,410
$ 355,76( $ 274,35.

NOTE 6: LINE OF CREDIT

The Company has a $150,000 revolving line of credttt a financial institution and during 2009, tBempany repaid all borrowed amounts
under the terms thereof. At December 31, 20102809, the balance outstanding on the line of credit $0. Interest payments are due
monthly at an annual rate of 6%. The line of arbds no stated maturity date.

NOTE 7: LEASES

Operating Leases

The Company leases office space in ScottsdalepAasizinder an operating lease that expires in 2&Eht expense under this lease tof
$126,992 and $124,782 for the years ended DeceBih@010 and 2009, respectively.

The Company is a party to various leases for offind communications equipment extending througd2QEkase expense related to tl
leases was $33,403 and $28,041 for 2010 and 2688ectively.
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Future minimum annual lease payments under theatipgriease agreements are as follows for eadheojears ended December 31:

2011 170,50"
201z 150,92:
201z 32,59:¢
201¢ 4,61
201¢ -
Thereafte -
Total $ 358,63

NOTE 8: STOCK OPTIONS

The Company has a 1995 Incentive Stock Option félab).S. employees (the “1995 Plantyhich provide for the issuance of stock optior
employees and outside consultants of the Compapyitthase shares of Common Stock. As of the datei®feport, no shares are availi
for issuance under the 1995 Plan. The Company nimtesontemplate any future issuances or activith wéspect to the 1995 Plan.

The Company maintains a 2009 Long Term Incentiven@@nsation Plan (the “2009 PlanWhich provide for the issuance of stock optior
employees and outside consultants of the Compapyurtchase shares of Common Stock. As of the datki®feport, 1,000,000 shares w
authorized for issuance under the 2009 Plan. Stptions are generally granted at prices of nat than 100% of the fair market value of
common stock on the date of grant. Options grantetker our option plans generally vest over a faaryperiod. Options are exercisable |
the tenth anniversary of the date of grant unlesg tapse before that date.

During 2010, the Company granted an aggregate @086 stock options under the 2009 Plan to cedaiployees and officers. The aggre:
grant date fair value of the awards was $25,10@das the following assumptions:

Volatility 69%
Expected life (years 34
Risk-free rate of retur 0.87%
Share price $ 0.1¢
Forfeiture rate 10%
The following sets forth a summary of stock options
Weighted-
Average
Weighted- Remaining
Number of Average  Contractual Term
Units Exercise Price (in years)
Outstanding at December 31, 2( 610,94( $ 2.2¢
Grants - -
Forfeitures (36,169 2.2¢
Exercises - -
Outstanding at December 31, 2( 574,77¢ $ 2.2
Grants 460,08t¢ 0.2C
Forfeitures (148,68¢) 3.2¢
Exercises - -
Outstanding at December 31, 2( 886,17¢ $ 1.0¢ 3.1
Exerciseable at December 31, 2010 518,10" $ 1.62 2.C
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The following sets forth exercise price information options outstanding at December 31, 2010:

Number of
Exercise Price Shares

$0.01- $0.89 460,08t
$0.90- $2.00 385,07:
$2.01- $4.00 37,91¢
$4.01- $7.00 -
$7.01- $10.00 1,00(
$10.01 + 2,10(

886,17¢

The options have no intrinsic value as of Decen®ier2010. The future expense relating to unveateards is $17,190 at December 31, -
which will be recognized over a weighted averageiéogeof 1.8 years.

NOTE 9: COMMON STOCK

On February 25, 2009, the Company granted of areggte of 1,475,636 common shares as follows:

« Twenty percent at the date of grant;

. Twenty percent following the first anniversary betdate of grant conditional upon the achievemémt dosing price not less th
$0.60 and daily volume of 5,000 shares for 25 ddyhe 30 day period immediately prior to the aensary date

« Thirty percent following the second anniversarytted date of grant conditional upon the achievenoért closing price not less tr
$1.00 and daily volume of 5,000 shares for 25 ddyhe 30 day period immediately prior to the aensary date; an

« Thirty percent following the third anniversary dfet date of grant conditional upon the achievemérat dosing price not less th
$1.50 and daily volume of 5,000 shares for 25 ddyke 30 day period immediately prior to the aensary date

At December 31, 2010, the Company included 2954#ares as outstanding in connection with the grdessribed above. The Comp.
estimated the grant date fair value to be $47,220 ¢f estimated forfeitures) based on the stodtepat the date of grant and an estim
25% probability of achieving the performance c¢igeThe Company recognized stock based compensati$7,703 and $34,677 for 2010 .
2009, respectively, related to these awards.

During 2010, Peter Engel, the CompangXxisting CEO and Chairman, unexpectedly passey.aim recognition of his contributions to
Company, the Board of Directors approved an amentitoehis restricted stock award from February 28)9, allowing his estate to ves
79,172 shares by waiving the conditional closingenot less than $0.60 and daily volume of 5,0t#ras for 25 days of a 3y period. Th
Company recognized an additional expense of $688glthe year ended December 31, 2010 relateds@thendment.

During 2010, the Company issued an aggregate aP0B8Ccommon shares to members of its Board of Rirec These awards were mad

lieu of cash compensation for service on the Bazrddirectors and vested on December 31, 2010. Company recognized $23,250
expense during 2010 related to these awards.
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NOTE 10: WARRANTS

The following table summarizes warrants outstanding

Weighted-
Average
Weighted- Remaining
Number of  Average  Contractual Term Intrinsic
Units Exercise Price (in years) value
Outstanding at December 31, 2( 1,707,44 $ 1.4¢€
Grants - -
Forfeitures - -
Exercises - -
Outstanding at December 31, 2( 1,707,44 1.4¢
Grants 300,00( 0.2C
Forfeitures (434,819 4.31
Exercises - -
Outstanding at December 31, 2010 1,572,62 $ 0.44 2.8 $ 68,41:
Exerciseable at December 31, 2( 1,572,621 $ 0.44 2.9 $ 68,41:

During 2010, the Company issued an aggregate gbB0Qvarrants to members of its Board of Directordgeu of cash compensation.

grant date fair value of the awards was $23,968das the following assumptions:

Volatility 69%
Expected life (years 5.C
Risk-free rate of retur 2.01%
Share price $ 0.15- $0.1¢
Forfeiture rate 0%

These awards were fully expensed during the yedqe&bDecember 31, 2010 as all awards vested attieeofigrant.
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NOTE 11: INCOME TAXES

Deferred income taxes reflect the net tax effeteemporary differences between the carrying amowfitassets and liabilities for financ
reporting purposes and the amounts used for incampurposes.

Income taxes for years ended December 31, are stimatdas follows:

2010 2009
Current (benefit) / liability $ 46,72: $ (444,05
Deferred provisior (46,72)) 444,05¢
Net income tax provisio $ -3 -

A reconciliation of the differences between thesefive and statutory income tax rates for yearedrdkecember 31, is as follows:

2010 2009

Amount  Percent Amount  Percent
Federal statutory ratt $ 76,30¢ 34% $(288,59¢) 34%
State income taxe 15,71( 7% (59,41¢ 7%
Changes in valuation allowance, including
utilization of net operating loss carryforwai (96,53%) (43)% 344,92: (41)%
Permanent difference 4,52( 2% 3,09( (0)%
Effective rate $ 0 0% $ ()] 0%

At December 31, deferred income tax assets antitiiedo were comprised of:
2010 2009

Deferred tax assets (liabilitie- current:

Stock-based compensatic $ 7597 $ (49,94%)

Book-tax differences in operating ass 5,15¢E 15,54:

Total current deferred tax assets (liabiliti 81,12¢ (34,409
Deferred tax assets (liabilitie- long-term:

Net operating loss carryforwards 737,18t (880,446
Total net deferred tax asst 818,31. (914,85()
Valuation allowance (818,31)  914,85(
Net deferred tax asse $ - $ =

A full valuation allowance has been establishediregaall net deferred tax assets as of December2B810 based on estimates
recoverability. While the Company has optimistiars for its business and has recently achievefitabdity, it determined that such
valuation allowance was necessary given the uriogrtaith respect to future operations.

The Company has net operating loss carryforwartdittg approximately $1,798,000 which expire betw@813 and 2014 for state purpc
and between 2023 and 2024 for federal purposgsectsely.

NOTE 12: COMMITMENTS AND CONTINGENCIES
From time to time, the Company is party to cerfeigal proceedings incidental to the conduct obitsiness. Management believes tha
outcome of pending legal proceedings will not, @itmdividually or in the aggregate, have a matatverse effect on its business, finar
position, and results of operations, cash flowkquridity.

NOTE 13: CONCENTRATIONS OF CREDIT RISK

The Company maintains cash balances at banks ibrited States. Accounts are insured by the Fédexposit Insurance Corporation ug
$250,000. From time to time, bank balances magexdederally insured limits.
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NOTE 14: EMPLOYEE BENEFIT PLANS
The Company has a 401(k) plan covering all fulle employees and participants may contribute ragueage of their compensation to

plan. The Company does not currently match or makatributions to the plan. Employee contributioase fully vested ar
nonforfeitable. The assets of the plan are hgbduseely from those of the Company and are indeprthdmanaged and administered.
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Agreement and Plan of Merger By and Among Insi@doéutions plc, Jeode Inc. and DollarDays Intermelpinc., datet
June 23, 2008, incorporated by reference to ExRiliifiled with the Registrant’s Current Reportlearm 8-K on March
18, 200¢

Scheme of Arrangement, whereas America’gBarg, Inc., a Delaware corporation became thdihglcompany of
Insignia Solutions plc, a public limited companganporated in England and Wales, incorporated fareace to the
Registrar’s Definitive Proxy Statement filed on December 2@)9

Registrant’s Certificate of Incorporationgdrporated by reference to Exhibit 3.1 filed wiltle Registrant’s Definitive
Proxy Statement on December 10, 2!

Registrar’s By-Laws, incorporated by reference to Exhibit 3.2dfileith the Registra’s Definitive Proxy Statement ¢
December 10, 200

Registrar’s 2009 Lon-Term Incentive Compensation Plan, incorporatedetigrence to Exhibit 99 filed with tt
Registrar’s Preliminary Proxy Statement on April 17, 2(

Employment Agreement, dated as of November 11, 20y @nd between the Registrant and Marc Josepbrporated b
reference to Exhibit 10.1 filed with the Regist’'s Current Report on Forn-K filed on November 17, 201

Employment Agreement, dated as of November 30, 20@nd between the Registrant and Michael Mdaoarporatec
by reference to Exhibit 10.1 filed with the Regist’s Current Report on Forn-K filed on November 30, 201

Code of Ethics, incorporated by reference to ExHii1 filed with the Registra’s Annual Report on Form -K for the
year ended December 31, 2005, filed on July 7, :

Subsidiaries of the Registre
Certification of Principal Executive Officer pursut@o Section 302 of the Sarba-Oxley Act of 200z
Certification of Principal Financial Officer purquao Section 302 of the Sarba-Oxley Act of 2002

Certification of Principal Executive Officer pursuao 18 U.S.C. Section 1350, as adopted purswaSettion 906 of tt
Sarbane-Oxley Act of 2002

Certification of Principal Financial Officer pursuato 18 U.S.C. Section 1350, as adopted purswaBettion 906 of tt
Sarbane-Oxley Act of 2002

Filed or furnished herewitl

Compensatory Arrangemehas been granted with respect to certain portidriki® agreement. Such portions were om
from this filing and filed separately with the Seities and Exchange Commissic
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EXHIBIT 21
Subsidiaries of the Registrant

Name of Subsidiary Jurisdiction of Incorporation or Organization

DollarDays International, Inc Delaware
WowMyUniverse.com, Inc Delaware




EXHIBIT 31.1
CERTIFICATION

Pursuant to 18 U.S.C. Section 1350,
As adopted pursuant to Section 302 of the Sarb@mésy Act of 2002
I, Marc Joseph, certify that:

1. I have reviewed this annual report on Forr-K of Americe's Suppliers, Inc. (th“registran”);

2. Based on my knowledge, this report does not cor@ajnuntrue statement of a material fact or omgiteéde a material fact necessan
make the statements made, in light of the circunt&ts.under which such statements were made, ntadisg with respect to the
period covered by this repo

3. Based on my knowledge, the financial statement$ agimer financial information included in this repdairly present in all materi
respects the financial condition, results of operatand cash flows of the registrant as of, amdtfe periods presented in this rep

4. The registrant’s other certifying officeréa)d | are responsible for establishing and maiimgidisclosure controls and procedures (as

defined in Exchange Act Rules -15(e) and 15-15(e)) for the registrant and ha

(a) Designed such disclosure controls and proceduresused such disclosure controls and procedures tiesigned und
our supervision, to ensure that material infornmatielating to the registrant, including its condatied subsidiaries, is
made known to us by others within those entitiestigularly during the period in which this rep@tbeing preparec

(b) Design such internal control over financigorting, or caused such internal control ovearficial reporting to be
designed under our supervision, to provide readersdsurance regarding the reliability of financégorting and the
preparation of financial statements for externappses in accordance with generally accepted atioguprinciples;

(c) Evaluated the effectiveness of the regigtsalisclosure controls and procedures and predantthis report our
conclusions about the effectiveness of the discsantrols and procedures as of the end of thegepvered by this
report based on such evaluation;

(d) Disclosed in this report any change inrgmgistrant’s internal control over financial repogtthat occurred during the
registrant’s most recent fiscal quarter (the regigts fourth fiscal quarter in the case of an aimeport) that has
materially affected, or is reasonably likely to erally affect, the registra’s internal control over financial reportir

5. The registrar's other certifying officer(s) and | have discloskdsed on our most recent evaluation of internatrobover financia
reporting, to the registrant’s auditors and theitacmmmittee of the registrastboard of directors (or persons performing theedent
functions):

(a) All significant deficiencies and materiat@aknesses in the design or operation of internatabover financial reporting
which are reasonably likely to adversely affectrbgistrant’s ability to record, process, summaad report financial
information; anc

(b) Any fraud, whether or not material, thatotves management or other employees who havendisant role in the
registran’s internal control over financial reportir

Date : March 2, 2011 Signature: /s/ Marc Josep

Marc Josepl
Principal Executive Office




EXHIBIT 31.2
CERTIFICATION
Pursuant to 18 U.S.C. Section 1350,
As adopted pursuant to Section 302 of the Sarb@méesy Act of 2002
I, Michael Moore, certify that:

1. 1 have reviewed this annual report on Forr-K of Americe's Suppliers, Inc. (th“registran”);

2. Based on my knowledge, this report doesantain any untrue statement of a material facioit to state a material fact necessary to
make the statements made, in light of the circuntgts.under which such statements were made, ntgadisg with respect to the
period covered by this repo

3. Based on my knowledge, the financial statesjeand other financial information included irstteport, fairly present in all material
respects the financial condition, results of operatand cash flows of the registrant as of, amdtfe periods presented in this rep

4. The registrant’s other certifying officerég)d | are responsible for establishing and maiimgidisclosure controls and procedures (as
defined in Exchange Act Rules -15(e) and 15-15(e)) for the registrant and ha

(a) Designed such disclosure controls and proceduresused such disclosure controls and procedures tiesigned und
our supervision, to ensure that material infornmatielating to the registrant, including its condatied subsidiaries, is
made known to us by others within those entiti@stipularly during the period in which this repateing preparec

(b) Design such internal control over financial repagtior caused such internal control over finanaabrting to be
designed under our supervision, to provide readeregsurance regarding the reliability of financegorting and the
preparation of financial statements for externappses in accordance with generally accepted atioguprinciples;

(c) Evaluated the effectiveness of the regmtsalisclosure controls and procedures and preddntthis report our
conclusions about the effectiveness of the disctosantrols and procedures as of the end of thegeovered by this
report based on such evaluation; i

(d) Disclosed in this report any change inridgistrant’s internal control over financial repogt that occurred during the
registrant’'s most recent fiscal quarter (the regidts fourth fiscal quarter in the case of an aimeport) that has
materially affected, or is reasonably likely to erally affect, the registra’s internal control over financial reportir

5. The registrar's other certifying officer(s) and | have discloskdsed on our most recent evaluation of internairobover financia
reporting, to the registrant’s auditors and theitacmmmittee of the registrastboard of directors (or persons performing thevedent
functions):

(a) All significant deficiencies and materiabaknesses in the design or operation of internatkabover financial reporting
which are reasonably likely to adversely affectribgistrant’s ability to record, process, summasiad report financial
information; anc

(b) Any fraud, whether or not material, thatotves management or other employees who havendisant role in the
registran’s internal control over financial reportir

Date : March 2, 2011 Signature: /s/ Michael Moore
Michael Moore
Principal Financial Office




EXHIBIT 32.1
CERTIFICATION PURSUANT TO

18 U.S.C. SECTION 1350,
AS ADDED BY
SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002

In connection with the Annual Report of Americ8igppliers, Inc. (the “Company”) on Form 10-K foethear ended December 31, 2010, as
filed with the Securities and Exchange Commisstbe (Report”), I, Marc Joseph, Principal Execut®#icer of the Company, certify,
pursuant to 18 U.S.C. Section 1350, as added biyoBe206 of the Sarbanes-Oxley Act of 2002, that:

1. The Report fully complies with the requirementsSeftction 13(a) or 15(d) of the Securities Exchangeoh 1934; anc
2. To my knowledge, the information containedhie Report fairly presents, in all material respgethe financial condition and results of
operations of the Company as of and for the permatred by the Repo

Dated: March 2, 2011 /sl Marc Josep
Marc Josepl
Principal Executive Office




EXHIBIT 32.2
CERTIFICATION PURSUANT TO

18 U.S.C. SECTION 1350,
AS ADDED BY
SECTION 906 OF THE SARBANES-OXLEY ACT OF 2002

In connection with the Annual Report of Americ8igppliers, Inc. (the “Company”) on Form 10-K foethear ended December 31, 2010, as
filed with the Securities and Exchange Commisstbe (Report”), I, Michael Moore, Principal Finankfafficer of the Company, certify,
pursuant to 18 U.S.C. Section 1350, as added biyoBe206 of the Sarbanes-Oxley Act of 2002, that:

1. The Report fully complies with the requirementsSeftction 13(a) or 15(d) of the Securities Exchangeoh 1934; anc
2. To my knowledge, the information containedhie Report fairly presents, in all material respgethe financial condition and results of
operations of the Company as of and for the permatred by the Repo

Dated: March 2, 2011 /s/ Michael Moore
Michael Moore
Principal Financial Office




